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INTRODUCTION 
 

European credit transfer and accumulation system (ECTS) – is a system 
of transferring and accumulating credits used in the European Higher 
Education Area with the aim to provide recognition, verify qualifications 
and educational components, facilitate academic mobility of higher education 
applicants. 

The system is based on defining academic workload of the higher 
education applicants required to achieve specified learning outcomes and is 
recorded in ECTS credits. 

ECTS Credit – is a unit measuring the volume of academic workload 
of higher education applicant required to achieve specific (expected) 
learning outcomes. 

One ECTS credit equals to 30 hours. 
Workload of one academic year for full-time study is usually 60 ECTS 

credits. 
Credits are awarded to higher education applicants after successful 

covering of the discipline and positive assessment of the achieved learning 
outcomes. Credit transfer and accumulation are facilitated by the use of 
ECTS key documents. 

ECTS key documents are: Catalogue of the Discipline (information 
package), Application Form, Learning Agreement, Transcript of Records, 
European standard Diploma Supplement. 

The list of grades for the subject reflects student’s achievement in a 
way that is generally comprehensible and easily perceived in different 
educational establishments. For this purpose it uses a table of grades 
correspondence under 100-score assessment system, a national scale and 
an ECTS scale. 

 

Table of correspondence of ECTS grading scale, national and KNUTE 
assessment systems 

 

Grade according to Grade 
according 
to ECTS 

scale 

Definition National 
system 

KNUTE 
system 

A EXCELLENT – excellent performance 
with few mistakes  excellent 90–100 

B VERY GOOD – above average with 
several mistakes  82–89 

C GOOD – generally correct work with a 
number of significant errors  

good 
75–81 

 
© Kyiv National University of Trade 

and Economics, 2016 
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The end of the table 
Grade according to Grade 

according 
to ECTS 

scale 

Definition National 
system 

KNUTE 
system 

D SATISFACTORY – not bad, but 
considerable amount of drawbacks  69–74 

E SUFFICIENTLY – performance meets 
the minimum criteria  

satisfactory 
60–68 

FX UNSATISFACTORY – certain amount 
of work has to be done before retaking 35–59 

F UNSATISFACTORY – serious further 
work, course repetition is required  

unsatisfactory 
1–34 

 
1. General information. 
1.1. Name and address. 

Kyiv National University of Trade and Economics 
Address: 19 Kyoto St., Kyiv, 02156 Fax: 544-39-74, 544-74-14 
Email: knteu@knteu.kiev.ua, http://www.knteu.kiev.ua 
 

1.2. Institution description (type and status in particular). 
KNUTE is one of the most prestigious educational institutions of 

Ukraine, accredited at the highest, IVth level of accreditation. Its history 
dates back from the Kiev branch of the All-Union Correspondence Institute 
of Soviet Trade, established in 1946. By the Decree of the President of 
Ukraine the University was given a national status in 2000. In 2006 
KNUTE joined Magna universities. 

Management of the University is conducted on the principles of 
autonomy and self-governance, democratic decision-making. The Quality 
Management System at KNUTE is certified according to ISO 9001: 2008 
(ISO 9001: 2009). 

The university is a leader in reforming the higher education in 
Ukraine, the first in the country to make significant updates to the content 
of education, wide-scale introduction of computerization, new educational 
technologies based on software and global information networks. In the 
higher educational institution is successfully developed integrated multistage 
education, the focus is on the international mobility of students and teachers. 

There was created a modern library complex with electronic support 
to readers, access to full-text electronic resources of international databases. 

More than 35 thousand students study at the university. There are 6 
faculties, including the Faculty of International Trade and Law; the Faculty 
of Economics, Management and Psychology; the Faculty of Finance and 
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Banking; the Faculty of Accounting, Auditing and Informational Systems; 
the Faculty of Restaurant, Hotel and Tourism Business; the Faculty of 
Trade and Marketing. There is conducted professional training of specialists 
in 43 bachelor and 47 master programs for the areas of domestic and 
foreign trade, financial system and law, customs, antitrust activities, enterprise 
economics, banking and insurance, accounting, financial control, commodity 
science, consumer protection, restaurant, tourism and hotel business, 
marketing and communications industry, etc. 

Among the graduates there are well-known public figures, heads of 
state and government authorities, organizations and businesses, scientists, 
business people, entrepreneurs. 

In KNUTE operate 28 research schools, PhD and doctoral studies. 
The University has a strong team of highly qualified lecturers and 
researchers, able to complete an assigned task successfully. The proportion 
of lecturers with academic degrees of doctor of sciences and PhD is more 
than 80 percent, among them – Honored workers of science and technology, 
Honored Workers of high school, academicians and corresponding members 
of Academies of Sciences. 

There are four specialized Academic Councils for awarding doctor’s 
degree and PhD. Was created a system of improving pedagogical skills, 
mastering modern forms of and teaching methods by the faculty. 

To ensure a high level of training students are functioning Center for 
European Education, Center for External Independent Assessment 
Preparation, Center for Education and Production Training, Preparatory 
Department for Foreign Citizens and Persons without Citizenship, Career 
Development Center, Centre for Distance Learning, Scientific-Research 
Financial Institute, Center for Technology Transfer, Business Incubator, 
Center for Pedagogic and Psychological Research, High School of Teacher 
Excellence, Institute of Higher Qualification, Center for Quality 
Management, Center for Preparing Instructional Publications, Training and 
Production Association, Legal Clinic «Center for Legal Protection», 
Scientific-technical Center for certification of products, services and 
quality systems, etc. 

Institute of Higher Qualification is a structural division of KNUTE 
which provides educational services, including ones of international level, 
to prepare highly qualified professionals willing to work in modern 
economic conditions and compete successfully both on the domestic and 
international labor markets (MBA programs, retraining and further training 
of staff). 

The material and technical base of university complies with international 
standards. Favorable social conditions were created for the students. The 
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university offers its faculty and students 2 dining rooms, 7 cafeterias, a 
medical center, laundry and other household facilities. Students can get 
free psychological and legal assistance. Students and staff are able to 
recreate their health at the recreation center (Black Sea coast). 

The university, in addition to the basic institution, consists of 6 
academic institutes, 9 colleges and 3 higher business schools located in 
Kyiv, Kharkiv, Vinnytsa, Chernivtsi, Khmelnytsky, Uzhgorod, Colomyja, 
Burshtyn, Zhytomyr, Odesa. 

Material and technical base of the University complies with international 
standards to support the educational process with computer equipment, 
software, laboratory supplies, etc. For students were created favorable 
social and household conditions, there are 5 dormitories, 8 cafeterias, 2 dining 
rooms, first-aid post, laundry. Sports base includes 2 modern indoor sport 
facilities, a football field with artificial turf, sports-grounds, exercise and 
dance halls. Students are able to demonstrate their creativity and talents on 
the stage of the concert hall which has 750 seats. 

Members of the trade union of the University have the opportunity 
to revitalize in recreation centers on the Black Sea. 

Institution provides free legal and psychological assistance; there are 
many scientific groups and professional clubs. 

KNUTE signed agreements with ministries, establishments, 
organizations and enterprises, including the Audit Chamber of Ukraine, the 
National Bank of Ukraine, the Ministry of Economic Development and 
Trade of Ukraine, Ministry of Finance, Ministry of Foreign Affairs of 
Ukraine, State Fiscal Service of Ukraine, State Customs Service of Ukraine, 
State Treasury of Ukraine, Anti-Monopoly Committee of Ukraine, State 
Finance Inspection of Ukraine, Pension Fund of Ukraine, commercial banks, 
chambers of commerce, retail chains, insurance companies, advertising 
agencies and other institutions. 

University is a member of the prestigious international organizations: 
International Association of Universities, University Agency of Francophonie, 
International Society of Commodity Scientists and Technologists, 
Association of Leading University Higher Business Schools, European 
Association for International Education, International Association of 
higher and secondary specialized educational institutions of trade and 
consumer cooperation, World Association for Recreation. There were 
established and maintained close relations with more than 100 universities, 
international centers and institutions in more than 30 countries. There is 
conducted an exchange of teaching staff, students, are carried out 
international projects concerning higher education, improving educational 
programs of various levels of training and retraining of specialists. 
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1.3. Academic bodies. 
 
Mazaraki 
Anatoliy 
 
 
 
Prytulska 
Natalia 
 
Shapoval 
Svitlana 
 
Melnichenko 
Svitlana 
 
Sai 
Valeriy 
 
 
Shapoval 
Leonid 

Rector, Doctor of Sciences (Economics), Professor, 
Academician of the National Academy of Educational 
Sciences of Ukraine, Honored Worker of Science 
and Technology of Ukraine 
 
First Vice-Rector for Scientific-Pedagogical Work, 
Doctor of Technical Sciences, Professor 
 
Vice-Rector for Scientific-Pedagogical Work, PhD 
in Technical Sciences, Associate Professor 
 
Vice-Rector for Scientific Work, Doctor of Sciences 
(Economics), Professor 
 
Vice-Rector for Scientific-Pedagogical Work and 
International Relations, PhD in Economics, Associate 
Professor, Protocol Advisor of I rank 
 
Vice-Rector for Administrative and Economic Work 

 
1.4. Academic calendar. 

Start of academic classes – 1 September.  
End of classes – 30 June. 
Educational process is carried out by semesters. 
Duration of semesters, practical training, examination sessions, 

certification, and vacation is determined by the schedule of educational 
process for each year. 
 
1.5. The list of available academic programs.  
 

Key and Title 
Branch 

of Knowledge 

Specialty 
(major) 

Specialty of Educative 
Degree «Bachelor» 

Specialty 
of Educative Degree 

«Master» 
03 

Liberal Arts 
035 

Philology 
Translation – English 

language 
– 

Economic Cybernetics Economic 
Cybernetics 

05 
Social and 

behavioural 
sciences 

051 
Economics 

International 
Economics  

International 
Economics 
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Continuation of the table  
Key and Title 

Branch 
of Knowledge 

Specialty 
(major) 

Specialty of Educative 
Degree «Bachelor» 

Specialty 
of Educative Degree 

«Master» 
Economics 

of enterprise  
   

Economic safety 
of enterprise 

Economics 
of enterprise 

 

Finance of enterprise  

Financial 
management  

053 
Psychology 

Psychology Psychology 

International business  
International trade 

 

056 
International 

economic 
relations  

International marketing

International 
business 

06 Journalism 061 
Journalism 

Advertising and Public 
Relations 

Advertising 

Accounting 
and taxation  

Accounting 
and taxation 

Financial control Financial control  
Auditing activity 

071 

Auditing activity Financial analytics  
State finance  

Banking  
State finance 

State treasury Banking  
State finance State finance 

072 
Finance, 

banking and 
insurance  

Insurance Insurance 
Management of foreign 

economic activity 
Management 

of foreign economic 
activity 

Management 
of organizations  

Management 
of organizations 

Trade management Trade management 
Personnel management Personnel 

management 
Hotel and restaurant 

management  
Hotel and restaurant 

management 
Tourism management Tourism 

management 
 Management of 

investment activity  

07 
Management and 
Administration  

 

073 
Management 

 

 Management of 
innovation activity 
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The end of the table 
Key and Title 

Branch 
of Knowledge 

Specialty 
(major) 

Specialty of Educative 
Degree «Bachelor» 

Specialty 
of Educative Degree 

«Master» 
Public management 
and administration 

074 
Public 

management 
and 

administration 

Public management 
and administration 

Management 
in sphere of economic 

competition 
Marketing Marketing 075 

Marketing Advertising Advertising 

Wholesale and retail 
Trade 

Organization 
of wholesale 

and retail trade 
Merchandising and 

commercial logistics 
Merchandising and 

commercial logistics 
Merchandising and 

organization of external 
trade 

Merchandising 
and organization 
of external trade 

Customs Customs 

 

076 
Entrepreneurs

hip, trade 
and exchange 

activities 

Goods safety and 
quality management 

Goods safety and 
quality management

Commercial law Commercial law 
Financial law Financial law 
Legal support 

of entrepreneurial 
activity security 

Legal support 
of entrepreneurial 
activity security 

081 
Law 

Civil law and trial Civil law and trial 

08 
Law 

082 
International law International law International law 

121 
Software 

engineering  
Software engineering – 

12 
Information 
technologies  

122 
Computer 

sciences and 
information 
technologies  

Computer sciences and 
information 
technologies 

Computer sciences 
and information 

technologies 

18 
Manufacturing 

and technologies 

181 
Food 

technologies 
Restaurant technologies Restaurant 

technologies 

Hotel and restaurant 
business  

241 
Hotel and 
restaurant 
business 

Hotel and restaurant 
business International hotel 

business 
International tourism 

business 

24 
Service sector 

242 
Tourism Tourism 

Health resort business 
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1.6. Admission requirements, including language policy and registration 
procedure. 

Data on entrance tests and terms of admission to study for the degree 
of bachelor, master, specialist academic level is available at the website of 
Kyiv National University of Trade and Economics: https://www.knteu.kiev.ua/ 
blog/read/?pid=4936&uk 
 
1.7. Mechanisms for credit mobility and prior learning recognition 
(formal and informal). 

Definition of credit mobility and prior learning is conducted under 
the Law of Ukraine «On Education», the Law of Ukraine «On Higher 
Education», Regulations on the procedure of realizing the right for 
academic mobility, Provisions on the organization of educational process 
to obtain the first (bachelor) and second (master) degrees of higher 
education at KNUTE, Regulations on the procedure realizing the right for 
academic mobility at KNUTE, agreements on education in terms of 
academic mobility. 

The basis of determining credit mobility make these basic documents: 
– course catalogue; 
– learning agreement; 
– academic transcript; 
– certificate of educational practice. 
Under the terms of credit mobility a student gets transfer of all 

credits he/she obtained outside the main educational institution and which 
are the components of the educational program.  
 
1.8. Policy of ECTS credits distribution (institutional credit framework). 

Distribution of ECTS credits is based on the official length of 
training program cycle and is defined by the curriculum. 

KNUTE distributes credits among academic disciplines independently. 
Credits are distributed to all the disciplines covered by the student, 
practical training, completion of final qualifying projects (assignments), 
certification. Credits are awarded only after completion of the discipline 
and on condition of successful completion of one of the final control types. 

 
1.9. Mechanisms of academic management. 

Mechanisms of academic management at KNUTE are defined as: 
– Provisions on the organization of educational process to obtain the 

first (bachelor) and second (master) degrees of higher education at 
KNUTE; 

– Provisions on the system of evaluating the success of applicants 
seeking «bachelor», «master» higher education degrees at KNUTE; 
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– Provisions on individual student curriculum at KNUTE; 
– Provisions on the organization of completion and public presentation 

of term papers (projects) at KNUTE; 
– Provisions on conducting student practical training at KNUTE; 
– Provisions on distance learning at KNUTE; 
– Provisions on the procedure for realizing the right for academic 

mobility at KNUTE. 
 
 
2. Resources and facilities. 
2.1. Students’ chair of Human Resources department. 

In Students’ chair of Human Resources department identification 
records, education documents, work record books of students studying 
at KNUTE are kept. The main tasks of Students’ chair staff are: 
1) timely inclusion of current changes in identification records; 
2) keeping documents in order; 
3) providing information on writing requests of any institutions; 
4) providing information to students, explanation as for the labour Law 

Code of Ukraine; 
5) providing Xerox services to students. 
 
2.2 Accommodation/housing conditions. 

On the territory of the campus there are four dormitories, situated  
5-minute walk from the main academic building and a 15-minute walk 
from metro stations «Lisova» and «Chernihivska». 

The city center (Khreschatyk Str.) can be reached in 30 minutes. 
There’s a forest park zone and Kyoto Park near the university. 

Rooms in the dormitory are for 2, 3, 4, 5, 6 beds, with bathrooms, 
kitchens on each floor and centralized laundry. 

Students from other cities get housing in dormitories in case if free 
rooms are available upon application from faculties by order of the Rector. 
The university and the student conclude a contract on the right of residence 
in the student dormitory, which establishes the rights and duties and 
responsibilities of the parties for compliance and enforcement. 

Foreign students live in dormitories number 2 and 4. 
 
Dormitories addresses: 

•  № 1 – 8 D.Miliutenko st., Kyiv, 02156;  
Tel. (044) 531-49-06, (044) 531-49-05; 

•  № 2 – 6 D.Miliutenko st., Kyiv, 02156; 
Tel. (044) 531-48-91, (044) 519-37-41, (044) 513-11-82; 
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•  № 3 – 2 M.Mateiuka st., Kyiv, 02156; 
Tel. (044) 531-49-28, (044) 513-13-32; 

•  № 4 – 2-a M.Mateiuka st., Kyiv, 02156; 
Tel. (044) 531-47-62, (044) 531-47-99. 

• 23 Lobachevskogo st., Kyiv, 02090;  
Tel. (044) 574-15-46, 574-16-83 
 

2.3. Catering. 
The University has three modern canteens in buildings B, D and E, 

where there is an opportunity to take quality, inexpensive and balanced 
meals. In particular, the cafe-restaurant «Venice» (Building B) serves 
Italian cuisine. 

The average cost of breakfast in the canteen of the University is from 
15 to 20 UAH; lunch – from 25 to 35 UAH. 

Every day in all academic buildings work cafes, where it is possible 
to buy own-produced foods: main dishes (over 15 types), side dishes (over 
10 types), cold dishes (over 12 types), hot and cold drinks, fresh pastries 
and desserts, produced in our own confectionery shop (over 35 species). 
In academic buildings, dormitories operate vending machines with hot and 
cold drinks, confectionery. 

 
2.4. The cost of accommodation. 

The cost of accommodation is 279-330 UAH per month (depending 
on the number of persons living in the room). 

 
2.5. Financial support of students. 

Full-time students, who are studying on state cost, are once a 
semester is allocated a scholarship following their results in studying and 
academic success.  

The size of scholarship is arranged by the Cabinet of Ministers 
of Ukraine. All first-year students receive minimal academic scholarship 
in the first semester. 

Students of privileged categories (orphans, disabled people, students, 
who have children, students from needy families, suffered from Chernobyl 
Disaster) receive social scholarships. 

For excellence in studying, taking part in scientific and public work 
university students may be allocated personal academic scholarship of KNUTE 
and personalised academic scholarships of The President of Ukraine, 
Verkhovna Rada (Supreme Council) of Ukraine, Cabinet of Ministers 
of Ukraine, Kyiv City Head. 

For success in studying, participation in scientific, public and sport 
activity students may be encouraged with valuable presents and monetary 
rewards as well. 
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To raise the living standards of students from less encouraged social 
stratums they can be given monetary assistance. 

Allocation and payment of scholarship to students, who are foreign 
citizens and people without citizenship, is done according to Ukraine’s 
international agreements and The Cabinet of Ministers’ acts.  

To students, studying on contracts signed between university and 
physical or legal entity, scholarship can be paid at the expense of these 
persons, if it is foreseen in contract. 
 
2.6. Medical services. 

On campus operates first aid post where work a general practitioner, 
a nurse and 2 nurse practitioners who receive students, perform immuni-
zations, handle procedures, conduct health education work.  

Medical treatment of foreign citizens temporarily residing on the 
territory of Ukraine is carried out in public and municipal health facilities 
at their own expense including health insurance contracts with Ukrainian 
insurers. 

 
2.7. Insurance. 

Medical assistance is given to foreigners or persons without 
citizenship according to the rules, written in the Legislation of Ukraine.  

Provision of medical assistance to foreign citizens is carried out 
according to the Order of providing medical assistance to foreigners and 
people without citizenship, who temporary live on the territory of Ukraine, 
approved by the Cabinet of Ministers of Ukraine act from the 22nd of June 
2011 № 667 and article 44 of the Law of Ukraine «On insurance».  

Foreigners and persons without citizenship can apply for medical 
assistance, including emergency, to any state or municipal medical care 
establishment. 

Payment of medical assistance cost, including emergency, is carried 
out by foreigners or persons without citizenship in case of deficiency 
of insurance contracts and insurer, if a foreigner has a proper insurance 
contract.  

If necessary, the university helps to obtain medical insurance card for 
providing medical assistance. 

 
2.8. Opportunities for students with disabilities and special needs. 

KNUTE has created favorable conditions for studying, comfortable 
stay and accommodation of students with special needs. 

Access for students with special needs, including those in wheelchairs 
to areas of higher education, dormitories has been provided: 
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– Building A is equipped with an elevator and lifting platforms for people 
with special needs; 

– Building D, the congress-hall (building C), dormitories № 2, 4 have 
ramps for wheelchairs; 

− in dormitories № 2, 4 there are specially equipped rooms for people with 
handcuffed physical capacities (toilet and bathroom with special 
handholds); 

− staircase flights are equipped with handholds; 
− lift call-button, light switchers in the university are placed on accessible 

for seated man level. 
Students with special needs regularly receive welfare assistance from 

Rector’s office to supply their social adaptation psychological assistance 
of practical psychologists is given. 

For some categories of students on the base of rules and regulatory 
acts for obtaining state subsidy and guaranty social scholarships are 
granted. They are paid to: 
− orphan students and those, who are left without parents’ care, and also to 

those students, who were left without parents at the age from 18 to 23 during 
studying; 

− students from the number of those, who according to The Law of 
Ukraine «On the state and social protection of the citizens, who were 
injured due to Chernobyl Disaster», welfare assistance to obtain the 
scholarship is guaranteed; 

− students, who are disabled children and disabled of the І–ІІІ groups; 
− students, who have sight and hearing disabilities; 
− students, who have families with children and in which both from the couple 

or mother (father) are studying at university on full-time department; 
−  students who are permanent residents of settlements which were given 

the status of the mountain ones; 
− students from among the soldiers, which were equated to invalids of war; 
− students from among those that were part of the military divisions that 

by the decision of relevant authorities were directed for peacekeeping 
missions or business trips to the states with fighting activities. 

 
2.9. Learning facilities. 

Library of KNUTE is a research, information, educational, cultural 
and educational structural unit with comprehensive funds of documents. 
The main purpose of library’s activity is to actively promote the 
development and implementation of advanced learning technologies, 
creating conditions for effective scientific and educational process. The 
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administration of the university assists in broadening the informational 
resources in the library, creation availability and convenience in using the 
book funds. During 2015 book funds of the library were enriched with 
actual, modern publications on economics, finance, management, business, 
law, socio-political, informational systems and technologies, and also 
periodical press, methodical and informational materials, publications 
of KNUTE (textbooks, handbooks, methodical recommendations and 
instructions on studying disciplines). Now book fund counts over 1,435 million 
printed publications from different branches of knowledge – textbooks, 
handbooks, scientific and additional literature. Annual increase of library’s 
documents fund makes up nearly 12,000 exemplars, purchasing of periodicals 
form Ukraine and foreign countries makes up 200 items.  

Library has modern technical facilities and resources. There were 
installed 97 computers and 3 powerful servers, were created necessary 
conditions for effective readers service, arrangement of documents funds, 
electronic catalogues, document exhibitions. There is free Wi-Fi connection 
to educational resources in the Internet. 

To library users’ service there are 6 reading-halls, 7 lending libraries, 
multimedia library, foreign literature hall, cards and electronic catalogues 
hall, new literature hall, MBA, special sectors such as methodological 
sector of KNUTE, dissertation and dissertation abstracts sector. 

All work processes in the library are computerised: documents’ funds 
compilation, scientific elaboration of documents, outgiving of the documents 
to users, search for the documents in electronic catalogues, etc. For signing 
up and using the library there is an electronic signature (PIN-CODE) 
in reader’s electronic form. 

Media library provides information services in all areas of learning 
and research work of the university and promotes the use of Internet 
resources as educational potential. For the users is available fund of 
multimedia documents of educational and cognitive importance on 
different media (CD and DVD-discs, video-cassettes, etc.). Is being formed 
a full-text database of electronic textbooks and programs, methodical 
recommendations and works of KNUTE teachers. Also in the multimedia 
library was offered free access to the websites of national and foreign 
libraries, electronic information resources of Ukraine and foreign countries, 
international projects. Media library is equipped with modern computers 
connected to the Internet. 
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Media library allows reviewing and copying documents in electronic 
full-text form (if necessary). Equipped with 20 computers, devices for 
reading CD- and DVD-ROMs, and contains a database of electronic 
textbooks, curricula and other information sources. 

Media library, in addition to full-text databases on the Internet, 
is supplied with collections of documents in electronic form. Network local 
resources (learning-methodical editions) make up 3,496 copies. Documents 
on removable media make up 2,244 copies. Media library conducts 
monthly electronic informing of KNUTE structural units on new receipts 
and text databases. The university library has access to electronic databases 
of documents: 
• ABIS (UFD/Library) 
• Full text base of information resource of the company EBSCO PUBLISHING. 
• Full text document base Publishing House «Hrebennikov» (grebennikov.ru). 
• Russian scientific electronic library (e-library.ru). 
• Database of economics and law (Polpred.com). 
• Regulatory acts of Ukraine – base of legislative and regulatory acts 

of Ukraine. 
• Open archives of Ukraine (oai.org.ua). 
• «Commodity monitor» – an analytical weekly publication (publishing 

«Derzhzovnishinform»).  
• Countries of the world (Ukrainian National Information Agency «Ukrinform»). 
• KNUTE packages of studying-methodical support. 
• KNUTE publishing: «Herald of KNUTE», «Commodities and Markets». 
• KNUTE fund of audio-, video-and photo materials. 

On KNUTE library website one can get access to an electronic 
catalogue and personal electronic form. One can also look through the 
electronic form from «Personal cabinet» on KNUTE website main page. 

Formation of information culture of library users (researchers, 
teachers, students, etc.) is an important part of the library’s work. Library 
activities are aimed at information provision for users, which means the 
accessibility and timeliness of information access. There are practical 
classes for the first-year students on librarian-bibliographical knowledge in 
form of lectures, practical work and excursions to the library. Great 
attention is paid to achieving knowledge of conducting document search 
in electronic catalogue of the library. 
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The introduction of new technologies gives an opportunity to 
broaden informational supplement of library users, what influences the 
quality of educational process. Cooperation with KNUTE structural units 
(faculties, departments, research and service departments) with the aim 
of improving the use of library collections and information resources, multi 
aspect book fund, computer network of libraries, reference information 
apparatus, library innovation, introduction of advanced technologies, 
experienced professional staff, improving the organization and regulation 
of labour, modern design, modern technical equipment and maximum 
computerisation of manufacturing processes contribute to the success 
of the library and a quality user’s service. 

Conditions of using library services: 
• scientific literature lending library: professors and lecturers, scientists – 

one studying year, students – a month. 
• study literature lending library: professors and lecturers, scientists – one 

studying year, students – a term; 
• foreign literature lending library: all readers – one month; 
• fiction literature lending library: all readers – 21 days. 

Timetable of library work: Monday – Friday – 09:00 – 18:00. 
The director of the KNUTE library – Shestopalova L.S., deputy 

director of the KNUTE library – Zubareva V.G. 
Material and technical basis. For studying process needs all 

departments are equipped with necessary computer equipment, which 
counts 1,500 personal computers, there function: 42 computer cabinets, 
10 interactive complexes, 20 multimedia projectors, 34 personal multimedia 
sets and 6 movable multimedia resources (PC with projectors on movable 
truck). In 2015 was upgraded software in 3 computer classes (IKKO, 
Medoc, Electronic documentation), which includes 60 units of computer 
equipment. 

 
 

2.10. Organization of mobility by mobility programs. 
According to the international collaboration programs the best 

students of Kyiv National University of Trade and Economic with foreign 
language knowledge and according to KNUTE top list are able to get an 
education abroad according to the indication and conditions, shown in the 
table. 
 



 

17

St
ud

y 
pr

og
ra

m
s o

f t
he

 C
en

te
r 

fo
r 

E
ur

op
ea

n 
E

du
ca

tio
n 

at
 K

N
U

T
E

 
 

Pa
rtn

er
 u

ni
ve

rs
ity

, c
ou

nt
ry

 
A

ca
de

m
ic

 
de

gr
ee

 
Sp

ec
ia

lty
 

D
ur

at
io

n 
M

od
e 

of
 st

ud
y 

La
ng

ua
ge

 
A

dm
is

si
on

 
re

qu
ire

m
en

ts
 

B
ac

he
lo

r 
(L

ic
en

ce
) 

• 
M

an
ag

em
en

t 
1 

ye
ar

 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 B
1,

 
• 

at
 le

as
t 2

–3
 y

ea
rs

 
of

 st
ud

y 
at

 K
N

U
TE

 
U

ni
ve

rs
ity

 o
f A

uv
er

gn
e 

(U
ni

ve
rs

ité
 d

’A
uv

er
gn

e)
 

Sc
ho

ol
 o

f M
an

ag
em

en
t 

C
le

rm
on

t-F
er

ra
nd

, F
ra

nc
e 

M
as

te
r 

• 
O

pe
ra

tio
na

l M
an

ag
em

en
t;

• 
Sm

al
l a

nd
 M

ed
iu

m
 

En
te

rp
ris

es
 M

an
ag

em
en

t 
2 

ye
ar

s 

fu
ll-

tim
e 

Fr
en

ch
 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 B
2,

 
• 

B
ac

he
lo

r d
eg

re
e 

E
SC

P 
E

ur
op

e 
Pa

ris
, F

ra
nc

e 
M

as
te

r 
• 

M
an

ag
em

en
t 

2 
ye

ar
s 

fu
ll-

tim
e 

En
gl

is
h,

 
Fr

en
ch

 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 o
r E

ng
lis

h 
B

2,
 

• 
B

ac
he

lo
r d

eg
re

e 

Fr
en

ch
 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 B
1/

B
2,

 
• 

at
 le

as
t 3

 y
ea

rs
 o

f s
tu

dy
 

at
 K

N
U

TE
 

• 
En

te
rp

ris
e m

an
ag

em
en

t; 
• 

A
cc

ou
nt

in
g,

 A
ud

it 
an

d 
C

on
tro

l 

Pa
ri

s-
E

st
 C

ré
te

il 
U

ni
ve

rs
ity

 
(U

ni
ve

rs
ite

 P
ar

is-
Es

t 
Cr

et
ei

l) 
Th

e 
Ei

ff
el

 S
ch

oo
l o

f 
M

an
ag

em
en

t 
(I

A
E 

G
us

ta
ve

 E
iff

el
) 

Pa
ris

, F
ra

nc
e 

B
ac

he
lo

r 
(L

ic
en

ce
) 

• 
In

te
rn

at
io

na
l 

M
an

ag
em

en
t 

1 
ye

ar
 

fu
ll-

tim
e 

En
gl

is
h 

• 
M

in
im

um
 re

qu
ire

m
en

t 
En

gl
is

h 
B

2,
 

• 
at

 le
as

t 3
 y

ea
rs

 o
f s

tu
dy

 
at

 K
N

U
TE

 

• 
In

te
rn

at
io

na
l M

as
te

r i
n 

B
us

in
es

s M
an

ag
em

en
t 

 
 

• 
M

in
im

um
 re

qu
ire

m
en

t 
En

gl
is

h 
B

2/
C

1,
 

• 
B

ac
he

lo
r d

eg
re

e 

 
M

as
te

r 
• 

M
an

ag
em

en
t 

of
 O

rg
an

iz
at

io
ns

; 
• 

M
ar

ke
tin

g;
 

• 
Fi

na
nc

e;
 

• 
A

cc
ou

nt
in

g,
 A

ud
it 

an
d 

C
on

tro
l 

1–
2 

ye
ar

s

 

Fr
en

ch
 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 B
2/

C
1,

 
• 

B
ac

he
lo

r d
eg

re
e 



 

18

Th
e 

en
d 

of
 th

e 
ta

bl
e 

Pa
rtn

er
 u

ni
ve

rs
ity

, c
ou

nt
ry

 
A

ca
de

m
ic

 
de

gr
ee

 
Sp

ec
ia

lty
 

D
ur

at
io

n 
M

od
e 

of
 st

ud
y 

La
ng

ua
ge

 
A

dm
is

si
on

 
re

qu
ire

m
en

ts
 

A
ud

en
ci

a 
N

an
te

s S
ch

oo
l 

of
 M

an
ag

em
en

t 
N

an
te

s, 
Fr

an
ce

 
M

as
te

r 
• 

M
an

ag
em

en
t 

1,
5 

ye
ar

 
fu

ll-
tim

e 
Fr

en
ch

, 
En

gl
is

h 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 o
r E

ng
lis

h 
B

2,
 

• 
B

ac
he

lo
r d

eg
re

e 

B
ac

he
lo

r 
(L

ic
en

ce
) 

• 
Ec

on
om

ic
s a

nd
 

M
an

ag
em

en
t  

1 
ye

ar
 

on
lin

e 
st

ud
y 

m
od

e 

Fr
en

ch
, 

En
gl

is
h 

• 
M

in
im

um
 re

qu
ire

m
en

t 
Fr

en
ch

 o
r E

ng
lis

h 
B

1/
B

2,
 

• 
at

 le
as

t 3
 y

ea
rs

 o
f s

tu
dy

 
at

 K
N

U
TE

 

G
re

no
bl

e 
A

lp
s U

ni
ve

rs
ity

 
(U

ni
ve

rs
ité

 G
re

no
bl

e 
Al

pe
s)

 
Fa

cu
lty

 o
f E

co
no

m
ic

s 
(F

ac
ul

té
 d

’E
co

no
m

ie
) 

G
re

no
bl

e,
 F

ra
nc

e 
M

as
te

r 
• 

M
an

ag
em

en
t; 

• 
Fi

na
nc

e;
 

• 
M

ar
ke

tin
g.

 
2 

ye
ar

s 
fu

ll-
tim

e 
Fr

en
ch

 
• 

M
in

im
um

 re
qu

ire
m

en
t 

Fr
en

ch
 B

2/
C

1,
 

• 
B

ac
he

lo
r d

eg
re

e 
Sc

ho
ol

 o
f L

an
gu

ag
e,

 L
ite

ra
tu

re
 

an
d 

In
te

rn
at

io
na

l S
tu

di
es

 

En
gl

ish
 L

an
gu

ag
e 

Su
m

m
er

 S
ch

oo
l 

Th
em

ed
 

w
ee

k 
on

 
yo

ur
 c

ho
ic

e
(J

ul
y-

A
ug

us
t) 

M
in

im
um

 re
qu

ire
m

en
t 

En
gl

is
h 

B
1 

B
us

in
es

s S
ch

oo
l (

fr
om

 2
01

6)
 

U
ni

ve
rs

ity
 o

f C
en

tr
al

 
L

an
ca

sh
ir

e 
Pr

es
to

n,
 T

he
 U

ni
te

d 
K

in
gd

om
 

M
as

te
r 

• 
In

te
rn

at
io

na
l b

us
in

es
s 

an
d 

m
an

ag
em

en
t 

• 
Fi

na
nc

e 
an

d 
in

ve
st

m
en

t 
• 

M
ar

ke
tin

g 
 

1 
ye

ar
 

fu
ll-

tim
e 

En
gl

is
h 

• 
M

in
im

um
 re

qu
ire

m
en

t 
En

gl
is

h 
B

2/
C

1,
 

• 
B

ac
he

lo
r d

eg
re

e 

 



 19

2.11. Mandatory or selective «Mobility Windows». 
«Mobility Window» (MW) – is the period provided for international 

student mobility. Mandatory MWs are limited by the periods of start and 
end of the semester (semester mobility) or academic year at an annual or 
multi-year (MA) mobility. Selective MWs occur in cross-border (distant) 
training when such training periods are defined by foreign partner depending 
on various factors. 

 
2.12. Information on the types of certification (joint, double, multilateral). 

As for today, all programs mentioned in p. 2.10 are implemented 
on the basis of double certification, i.e. by parallel or successive studying 
at KNUTE and the overseas partner universities. 

 
2.13. The members of the consortium / partnership and their roles. 

The University signed an agreement on cooperation between KNUTE 
and universities within which is implemented partnership exchange and 
training of students. 

 
University of Auvergne 
Audencia Nantes School of Management 
Grenoble Alps University 
Paris-Est Créteil University 
ESCP 

France 

Federation «Exchange France–Ukraine» 
The UK University of Central Lancashire 
Italy Guglielmo Marconi University 

Krakiw Economics University Poland Poznan University of Economics and Business 
Germany Bremen Uinversity 

 
International programs and projects 

 
Erasmus + KA1 «Mobility Project». Multiagency Agreement with Krakiw 
Economics University  
«Polish Erasmus for Ukraine» between the Ministry of Education and Science 
of Ukraine and the Ministry of Science and Higher Education of Poland 
Bilateral agreement between the Ministry of Education and Science of Ukraine 
and Ministry of Education of China on cooperation in education area 
Agreement on cooperation between the Ministry of Education and Science 
of Ukraine and the Ministry of Education of the Slovak Republic 

 
Projects prepared and submitted in 2016 to contest for the Erasmus + 

include the establishment of consortia involving foreign universities. 
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International agreements and programs 
 

University, which entered to the Great Universities Charter, successfully 
collaborates with more than 105 higher educational establishments, 
international educational and scientific centers and organizations in many 
countries of the world, including Azerbaijan, Belorussia, Great Britain, 
Greece, China, Latvia, Lithuania, Moldova, Poland, Germany, Romania, 
Hungary, France, Japan and other countries. 

KNUTE takes part in creation and realization of some international 
projects and programs for students, main among which are:  
− student exchange program with Krakiw economic university (Poland), 

which includes studying on bachelor programs during one term; 
− Erasmus + KA1 mobility project, a multiagency agreement with Krakiw 

Economics University;  
− student exchange program with Poznan Economics University (Poland), 

which includes studying on bachelor programs during one term and 
having practice; 

− student exchange program with Higher Management School «Audience» 
(Nant, France), which includes studying on programs during one term; 

− a program of selecting candidates for training at the University d’Overn 
(France); 

− student exchange program with Budapest Economics University 
(Hungary), which includes studying on bachelor programs during one 
term and having practice; 

− program selecting candidates for studying on masters programs (French-, 
English- and Spanish-medium) in Paris Higher Commerce School 
(ESCP EUROPE) in Paris, London and Madrid; 

− joint educational programs within the framework of agreements with 
higher educational establishments: Grenoble Alps University, Paris-Est 
Creteil University (UPEK), Central Lancashire University (the UK), 
Guillermo Marconi University (Italy), Bremen University (Germany), 
Federation «Exchange France–Ukraine» and others on purpose of studying 
by English- and French-medium Programs;  

− KNUTE is a member of a University agency Francophonie (AUF), 
which annually provides university with grants for traineeship of 
French-speaking lecturers and researchers, as well as students, who take 
part in annual international programs of summer school. 

According to the agreements between the Ministry of Education and 
Science of Ukraine and the Ministry of education of People’s Republic 
of China in the sphere of education KNUTE students receive scholarships 
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for studying (with one year studying on preparative department) in higher 
educational establishments of People’s Republic of China. 

According to the agreement «Polish Erasmus for Ukraine» between 
the Ministry of Education and Science of Ukraine and the Ministry 
of Science and Higher Education of Poland KNUTE students receive 
scholarships to study in higher educational institutions of the Republic 
of Poland. 
 
2.14. Language courses. 

European Education Center at KNUTE provides training in English 
and French following intensive training program that creates conditions for 
achieving levels of foreign language from A1 to B2 (according to the 
recommendations of the Committee on Education at the Council of Europe 
on teaching foreign languages). 

Classes at language courses are conducted by highly qualified 
teachers with practical teaching experience. Training has a modular 
system. Topics of the module are designed to meet the needs of students, 
according to which teachers specially select topics to discuss, study 
materials, choose the type of tasks and activities. 

The contingent of students is formed at the beginning of the school 
year. Students and graduates from all faculties, as well as KNUTE faculty 
and staff, can enroll for a foreign language program can. Tuition depends 
on the curriculum and the number of training hours. 

Graduates of the European Education Center, who mastered foreign 
language at levels B1-B2, have the opportunity to take the exam for 
international language certificates (DELF-DALF, IELTS) and take part 
in various forms of international academic mobility in the framework 
of cooperation agreements with European universities – KNUTE partners. 

For more information and to enroll for a foreign language course contact 
the European Education Centre (Building D, room 229, tel. (044) 531-48-36). 
 
2.15. Opportunities for practical training. 

To provide practical training for students and their successful 
employment the University has established various forms of cooperation 
with organizations, including many specialized state agencies, financial 
institutions, banking institutions, judicial institutions, enterprises in the 
trade, hotel and restaurant business, insurance business based on contracts 
signed for training of specialists, cooperation agreements, bilateral 
agreements of association, agreements on practical training of students, 
which create conditions for realization of practice programs and ensure full 
implementation of the requirements foreseen by the Provision on student 
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practical training, the Order of organizing the practice of students abroad 
and the Order of practical training in enterprises, institutions and organi-
zations of students form Kyiv National University of Trade and Economics 
who obtained educational degrees of «bachelor», «junior bachelor». 
 
2.16. Learning in the workplace. 

The University contributes to providing learning opportunities in the 
workplace for students, supporting educational projects of companies 
containing programs for the development of business literacy, employment 
skills, professional competences aimed at improving professional skills 
of graduates. 

As an example, was conducted a workshop on molecular gastronomy 
at the Hilton Hotel H-bar; Program EY NextGen Academy, aimed at the 
development of future entrepreneurs and top managers, successors of family 
businesses; Certified Course of KPMG on Corporate Finance to increase 
knowledge in finance among the talented youth of Ukraine. The curriculum 
of the course consists of 5 classes of financial analysis, business valuation 
of companies and solving real business cases. 
 
2.17. Sports and recreation facilities. 

An important area of organizational and educational work of the 
University is the participation of students in such traditional activities as: 
University Day, Knowledge Day and Dedication of the first year students, 
International Students’ Day, Debut of the first year student, Miss KNUTE, 
Faculty Open Days, Donor Days, Tourism Day, Student festival «Barbecue», 
Championship of the intellectual game «Jeopardy» and «Brain Ring», 
Festival of wits and humor at KNUTE for the Rector’s Cup and more. 

The University has arts and culture center, which includes such creative 
amateur groups as: folk student academic chamber choir, contemporary 
dance studio «Light», vocal and contemporary music studio, instrumental 
music studio, KNUTE wits and humor competition team «KNUTE team».  

The University created the right conditions for physical training and 
sports: a modern stadium with artificial turf, sports ground, two sports 
halls, fitness room, wrestling room. There are also such sports sections as: 
football (men and women), volleyball (men and women), basketball, 
badminton, table tennis, athletic gymnastics, aerobics, fitness, body fitness, 
judo, the art of self-defence, physical rehabilitation. 
 
2.18. Student organizations. 

Public life of KNUTE is rich, multifaceted and diverse. On a voluntary 
basis at the University operate: 
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− student self-governance council of the University, 6 student self-
governance councils at faculties and 5 student councils in hostels; 

− scientific community of students, graduate students, doctoral students 
and young researchers; 

− student clubs – «Eco Club», «Lawyer», «Entrepreneur», «Manager», 
«Cyberneticist», «Advertiser», «Luca Pacioli», «Analyst-controller», 
«Chemists of KNUTE», «Culinary Club», «Everest», psychological club 
«Wisdom of Generations», sports clubs in football, basketball, 
volleyball, wrestling, union of consumerists «OSA»; students participate 
in the work of legal clinic «Center of legal protection»; 

− national movement «Youth for consumer rights». 
– Information on student learning, leisure and sports is placed in the 

newspaper «University and Time», student magazine «Kyoto, 19», on the 
University website (http://www.knteu.kiev.ua), on the official website 
of KNUTE in social network «VKontakte» (https://vk.com/knteu) and 
on student TV «KNUTE-TV». 

 
 
3. Program profile. 
 

Profile of the program «International Tourism Business» 
Academic Degree «Master» 

Type of diploma and program 
volume 

Single degree (provided on the basis of one 
institution), 90 ECTS credits / 1.5 years 

Higher Education Institution Kyiv National University of Trade and 
Economics 

Accreditation Institution Ministry of Education and Science of Ukraine 
Accreditation Period 1.07.2022 
Program Level Second Level 

The aim of the educational program А 
Preparation of competitive highly socially mobile professionals capable on 
the basis of prevailing in the learning process general and specific compe-
tencies to meet effectively the challenges of organizing and coordinating 
the business activities of international tourism operators that are part of the 
national market, independent tourism industry businesses that are part of the 
international tourism services markets. 
Program Description 
Field of Science 24 «Service Industry» 

В 

The main focus of the 
program and specialization 

Implementation of applied educational trajectories 
with research, scientific and scientific-pedagogical 
bias. 
Acquiring basic theoretical knowledge, practical 
skills and abilities to solve professional and 
scientific tasks in organizational, industrial and 
technological activities of the tourism business 
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Continuation of the table 
Program Orientation Academic, professional and applied  
Peculiarities and 
Differences 

Need of practice, training abroad, learning 
several foreign languages 

Suitability for employment and further education 
Suitability for Employment Graduates can work in tourism enterprises and 

organizations on the following positions: 
• managers (president of the association, group, 

corporation, CEO, director of tour operators, 
travel agencies); 

• Head of Department, researcher, consultant, 
teacher in training institutions (Tourism Science, 
Excursion Science, scientific institutions 
(departments), educational institutions); 

• specialists (tourism, excursion, guide-interpretor); 
• specialists in the units of production, sale and 

consumption of tourism goods, products and 
services in restaurant business, hotels (head 
of production, head of the section, the instructor 
of tourism, tourism inspector, administrator) 

C 

Further education Graduates of Master in specialty «Tourism» 
may come to study at postgraduate or MBA 
(abroad). 
Admission to the program is regulated by the 
Admission rules of KNUTE (in terms of 
national and international student mobility). 

Teaching Style 
Approaches to teaching 
and learning 

Studentcentric teaching, learning, problem-based 
learning, practical training (including interna-
tional) 

D 

Assessment Methods Oral control, written examinations, test, 
practical test, methods of self-monitoring and 
self-evaluation, state exam (integrated) 

 Program Competences 
 General competences GC 1. The ability to generate new ideas (creativity), 

take the initiative to develop innovative projects 
GC 2. Ability to conduct a research and 
organize research work. 
GC 3. The ability to conduct educational and 
scientific activities. 
GC 4. Ability to work in an international and 
intercultural environment. 
GC 5. Ability to public speaking and interper-
sonal communication in native and foreign 
language. 
GC 6. Ability to assess and ensure the quality 
of work performed and services rendered. 
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The end of the table 
 Special competences PC 7 Ability to manufacturing operations and 

services management systems in the tourism 
enterprise; 
PC 8 Ability to apply organizational, marketing, 
financial, credit and management methods 
of foreign economic activity of enterprises 
in tourism; 
PC 9 Ability to solve practical problems 
of legal regulation of relations with foreign 
partners in the tourism sector; 
PC 10 The ability to apply methodological tools 
to monitor the status of international marketing 
environment and for its attractiveness to carry 
out tourism activities; 
PC 11 The ability to use innovations in the 
activities of tourism enterprises; 
PC 12 The ability to control the behavior of 
consumers in tourism 
PC 13 The ability to perform management 
activities of corporate structures in tourism; 
PC 14 The ability to use the features of the creation 
and development of tourist destinations in practice 

F Program Learning Outcomes 
LO 1. To develop and implement economically justified projects in tourism 
LO 2. To apply methods of scientific knowledge in the organization and conduct 
research in the field of tourism 
LO 3. To use modern teaching methods during lessons 
LO 4. To work in a competitive environment in a globalized tourist market 
LO 5. To establish and maintain effective communications in the tourism business 
LO 6. To conduct professional activities in accordance with modern international 
standards of quality 
LO 7. The ability to operate from positions of social responsibility to take an active 
citizenship position 
LO 8. The ability to create new ideas (creativity). 
LO 9 To interpret the current domestic and international law and to apply it in practice 
LO 10 To predict market development in order to select the optimal strategy 
LO 11 To develop business plans for new companies and restructuring existing; 
LO 12 To manage the behavior of consumers of tourism services 
LO 13 To organize communication policy on the international tourism market 
LO 14 To identify promising tourist destinations 
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4. Academic Program. 
 

The head of the project team (the guarantor of educational program) – 
Doctor of Sciences (Economics), Professor Kalachova I.V. 
 
Kyiv National University of Trade and Economics 
Faculty of Reastaurant, Hotel and Tourism Business 
Academic and Professional Program 
Specialization 
Field of Specialty 
Field of Science 

Specialization «International Tourism Business» 
Specialty 242 «Tourism» 
Field of Science 24 «Service Industry» 

Academic Level Second 
Academic Degree Master 
Total Amount of ECTS Credits 90 
Duration of Study 1,5 year 

Requirements for the education of persons who can begin studying in 
educational and professional program 

1 

Admission to the program is regulated by the Admission rules of KNUTE 
(in terms of national and international student mobility) 
The list of disciplines 

Name of discipline Number of 
ECTS credits 

(for every 
discipline) 

Place  
in a logical 
sequence 

of studying 
(year of study)

1. International Tourism 4,5 1 
2. Management of Corporations 6 1 
3. International Trade Finance 4,5 1 
4. Tourism Destinations 3 1 
5. Recreation Science 3 1 
6.1. Business Psychology 3 1 
6.2. Hospitality Services Consumer Behavior 3 1 
7.1. International Marketing 6 1 
7.2. International Finance 6 1 
7.3. International Business 6 1 
8. Strategic Marketing 6 1 
9. Innovations in Tourism 4,5 1 
10.1. Business Process Management 3 1 
10.2. Management of Service Organizations 3 1 
10.3. Brand Management 3 1 
10.4. Value-oriented Management 3 1 
11.1. International Private Law 4,5 1 
11.2. Contract Law 4,5 1 

2 

11.3. Consumer Law 4,5 1 
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The end of the table 
12.1. Methodology and Organization of Scientific 
Research 3 1 

12.2. Methodic of Teaching at Universities 3 1 
12.3. European Integration 3 1 
13. Project Management in Tourism and 
Hospitality Business 3 2 

14. Hospitality Services Quality Management 3 2 
15.1. Oratory 3 2 
15.2. Diplomatic Protocol and Etiquette 3 2 
15.3. Psychology and Conflict Management 3 2 
Professional practice 9 1 
Prediploma practice 3 2 

 

Final Qualifying Project Fulfillment 18 2 
 The form of certification of higher education 

applicants 
Defense of Final Qualifying 
Paper 

Expected Learning Outcomes 
Competencies that master should acquire 

3. 

General GC 1. The ability to generate new ideas (creativity), take 
the initiative to develop innovative projects 
GC 2. Ability to conduct a research and organize research 
work. 
GC 3. The ability to conduct educational and scientific 
activities. 
GC 4. Ability to work in an international and intercultural 
environment. 
GC 5. Ability to public speaking and interpersonal commu-
nication in native and foreign language. 
GC 6. Ability to assess and ensure the quality of work 
performed and services rendered. 

 Professional PC 7 Ability to manufacturing operations and services 
management systems in the tourism enterprise; 
PC 8 Ability to apply organizational, marketing, financial, 
credit and management methods of foreign economic 
activity of enterprises in tourism; 
PC 9 Ability to solve practical problems of legal regulation 
of relations with foreign partners in the tourism sector; 
PC 10 The ability to apply methodological tools to monitor 
the status of international marketing environment and for 
its attractiveness to carry out tourism activities; 
PC 11 The ability to use innovations in the activities 
of tourism enterprises; 
PC 12 The ability to control the behavior of consumers 
in tourism 
PC 13 The ability to perform management activities 
of corporate structures in tourism; 
PC 14 The ability to use the features of the creation and 
development of tourist destinations in practice 
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5. Information on academic components (disciplines). 
 
5.1. Title. International Tourism. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
5.4. Semester. І. 
5.5. Last name, first name and patronymic of the lecturer, academic 
degree, position. T.P. Dupliak, Candidate of Sciences (Economics), 
Associate Professor. 
5.6. Learning outcomes. Creation of students’ theoretical knowledge and 
practical skills in international tourism, activity of tourism transnational 
corporations and international hotel operators. 
5.7. Compulsory disciplines studied before. «Geography of Tourism», 
«Organization of Tourism». 
5.8. Course outline. International tourism terminology. Forms of interna-
tional tourism: inbound tourism, outbound tourism. History of international 
tourism. Impacts of international tourism: economic, sociocultural, 
environmental. The effects of international tourism on the economy: direct 
effects, indirect effects, induced effects. The role and types of international 
tourism organizations. Important tourism and tourism-related organiza-
tions: UNWTO, WTTC, ICAO, IATA. Key figures of international 
tourism. Regional structure of international tourism market. Ukraine in the 
international tourism market. Transnationalization of tourist business. 
Types and models of tourism transnational corporations. Tourism 
transnational corporations efficiency. Competitiveness of international 
hotel operators. 
5.9. Recommended sources and other educational resources / means. 
1. Corporate geographies of transnational tourism companies. Jan 

Mosedale, 2007. – 463 p. 
2. International Business and Tourism: Global Issues. Tim Coles, 

 C. Michael Hall, 2008. – 285 p. 
3. International Tourism Policy and the Role of Governments. Lilly 

Marlene Kunkel, 2010. – 15 p. 
4. International Tourism: Identity and Change. Marie-FrançoiseLanfant, 

 JohnB. Allcock,  EdwardM. Bruner, 2001. –  246 p. 
5. Tourism Highlights 2015. The World Tourism Organization (UNWTO), 

2015. – 16 p. 
5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
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lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars (training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / situational tasks). 
– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Corporate Management. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
5.4. Semester. І. 
5.5. Lecturer, academic degree, position. Kulуk M.V., Candidate 
of Sciences (Economics), Associate Professor. 
5.6. Learning outcomes. Gaining by students modern economic thinking 
and special knowledge of corporate management, practical skills in 
developments of strategic ways of developing a corporate organization and 
providing its competitiveness, formation and development of corporate 
culture, control of investment and dividend policy of JSC. 
5.7. Compulsory disciplines studied before. «Enterprise Management», 
«Marketing», «Communicative Management» and «Enterprise Economy». 
5.8. Course outline. Theoretical basics of the corporate governance. The 
external sphere of corporations. Corporate relations participants and the 
corporate governance authorities. Strategic corporations planning. Evaluation 
of the corporate management effectiveness. Economic mechanism  
of corporation management. Reporting and control in the corporate 
management system. Management of the corporate capital. Management 
of government corporate rights. 
Strategic analysis in the management of corporations. Strategy development 
corporations in tourism. Corporate social responsibility and corporate 
culture in tourism. 
5.9. Recommended sources and other educational resources / means. 
1. Поважний О.С. Корпоративне управління : підручник / О.С. Поважний, 

Н.С. Орлова, А.О. Харламова. – Київ : Кондор, 2012. 
2. Corporate Management of Diversified Companies – Information 

Demand and Information processing / Nicolas Rabener: German 
National library, 2006. – 406 p. 
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3. Corporate Management, Governance, and Ethics Best Practices / S. Rao 
Vallabhaneni/ New Jersey, 2008. – 485 p. 

4. Corporate Governance: A Practical Guide to the Legal Frameworks and 
International Codes of Practice / Alan Calder–Kogan Page Publishers, 
2008. – 282 p. 

5. Corporate Reputation: Managing Opportunities and Threats / 
Mr Graeme Martin, Professor Ronald J Burke, Professor Cary L Cooper 
CBE Gower Publishing, Ltd., 2012. – 356 p. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 

– seminars (training / presentations / discussions / a communicating 
method / imitations / simulations / moderations / situations / brainstor-
ming / case-studies / work in groups / etc.). 

5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam) 
5.12. Learning and teaching language. English. 
 
5.1. Title. International Trade Finance. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
5.4. Semester. I. 
5.5. Lecturer, academic degree, position. Avanesova I.A., Candidate 
of Sciences (Economics), Associate Professor. 
5.6. Learning outcomes. 
The formational of theoretical knowledge and practical skills concerning 
the application of financial and credit support methods for International 
Business. 
5.7. Compulsory disciplines studied before. «International Economic 
Relations», Corporate Finance», «Money and credit». 
5.8. Course outline. The exchange rate as a basis of the international 
credit-settlements’ system. Methodological bases of international settlements. 
Financial and credit support of foreign economic activity. Practical aspects 
of using of foreign currency operations as the basis of currency risk 
management company. Methods of preventing the adoption exchange rate 
risk of a company. 
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5.9. Recommended sources and other educational resources / means. 
1. International trade finance. – Міжнародні кредитно-розрахункові 

та валютні операції: course unit / auth. Iryna Avanesova ; KNUTE, 
Banking department. – Kyiv : KNUTE, 2013. – 58 p. 

2. Міжнародні кредитно-розрахункові та валютні операції (International 
trade finance) : опор. конспект лекцій / авт. І.А. Аванесова. – Київ : 
Київ. нац. торг.-екон. ун-т, 2015. – 74 с. 

3. Фінансові послуги : навч. посіб. / І.А. Аванесова. – Київ : Київ. нац. 
торг.-екон. ун-т, 2007. – С. 364. 

4. Reporting in foreing economic activity. – Звітність в ЗЕД: опор. 
Конспект лекцій : lecture notes; academic degree «Master»; field 
of science 0306 «Management and Administration»; field of Specialty 
03060104 «Management of Foreign Economic Activity» / author: 
D.V. Karpenko ; International Economy Department. – Kyiv : KNUTE, 
2016. – 76 p. 

5. Mishkin F.S. The economics of money, banking, and financial markets / 
F.S. Mishkin. – 6th ed. – Boston : Addison Wesley, 2003. – 738 p. 

6. Dictionary of banking & finance: Over 9 000 terms clearly defined. – 
3rd. ed. – London : Bloomsbury Publishing Pic, 2003. – 396 p. 

7. Kharenko M. Exchange control implications for cross-border finance / 
M. Kharenko, M. Orlov // The Ukrainian Journal of Business Law. – 
Kiev : ЗАТ «Юридична практика», 2004. – Vol. 2, № 4. – C. 22–23. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars (training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Tourism Destinations. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
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5.4. Semester. I. 
5.5. Lecturer, academic degree, position. Zabaldina J.B., Candidate 
of Sciences (Economics), Associate Professor. 
5.6. Learning outcomes. 
To acquire theoretical knowledge of tourism destinations creation and 
development and practical skills of effective destinations management 
in the dynamic social, natural, technological and economic environment. 
5.7. Compulsory disciplines studied before. «Regional Economy», 
«Information Systems and Technologies», «Tourism Geography», 
«Tourism Studies», «State and Regional Management», «Management and 
Administration», «Organization of Tourism», «Organization of the Hotel 
Industry». 
5.8. Course outline. Theoretical bases of tourism destinations formation 
and development. Methodology of Tourism Destinations Research. Tourism 
Destination Competitiveness. Management of Tourism Destinations 
visitors’ consumer behavior. Tourism Destinations Management. Tourism 
Destinations Marketing. Tourism Destination in the context of the 
Sustainable Development in Tourism. 
5.9. Recommended sources and other educational resources / means. 
1. Harrill R. Destination Management: New Challenges, New Needs. In 

Handbook of Tourism Studies. Jamal, T. and Robinson, M. eds. 
Thousand Oaks, CA: Sage Publications, 2009. 

2. Youcheng Wang, Abraham Pizam Tourism Destination Marketing and 
Management: Collaborative Stratagies. – Cambridge : CAB International, 
2011. – 370 p. 

3. Vanhove N. The Economics of Tourism Destinations, Elsevier, 2010. 
4. Weaver D. Tourism management / D. Weaver, L. Lawton. – Milton Old : 

Wiley, 2006. – 490 p. 
5. ТкаченкоТ.І. Сталий розвиток туризму: теорія, методологія, реалії 

бізнесу : монографія / Т.І. Ткаченко. – 2-гевид., випр. та доповн. – 
Київ : Київ. нац. торг.-екон. ун-т, 2009. – 463 с. 

6. Туристські дестинації (теорія, управління, брендінг) / Т.І. Ткаченко, 
С.В. Мельниченко, М.Г. Бойко та ін. ; за ред. А.А. Мазаракі. – Київ : 
Київ. нац. торг.-екон. ун-т, 2013. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / consulting lectures / conference lectures / 

modulation lectures). 
– seminars (training / presentations / discussions / a communicating 

method / imitations / simulations / moderations / situations / 
brainstorming / case-studies / individual project task / etc.). 
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5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Recreology. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
5.4. Semester. I. 
5.5. Lecturer, academic degree, position. Mykhailichenko A.I., Doctor 
of Sciences (Economics), Professor. 
5.6. Learning outcomes. 
The acquisition of competence in forming system of knowledge of the 
basic recreology concepts, recreation system, determine the relationship 
of human needs for rest, and understanding of the types of recreational 
activities, organization and development of recreation, recreational use 
of modern technologies. 
5.7. Compulsory disciplines studied before. «Tourism Geography». 
5.8. Course outline. 
Approaches to the recreology nature. Composition and interdisciplinary 
nature of recreology. Recreology and recreational geography. The concept 
of leisure, relaxation, recreation, recreational needs, recreation time, 
recreational spaces, outdoor activities, recreation system. Theoretical school 
recreation. Socio-economic nature and the basic functions of recreation. 
System research methods in recreology. Formation of recreational space. 
The concept of recreation of V.Preobrazhenski. The term «recreational 
system.» Main subsystems of recreation system. The main types of 
interaction between subsystems of recreation system. Model of recreation 
system as the basis for the formation of individual recreology models. 
Features of recreation systems. Types of recreation. Taxonomic units of 
national recreational complex structures and approaches to their selection. 
Subsystems of recreation systems. Dualism is the concept of «recreational 
activity». Recreational activities as a form of human activity and 
population groups. Specific features of recreational activities and ordering 
frequency. Structure of recreational activities. Medical and health tourism 
as a special kind of organized recreational activities. Balneology as the 
basis of medical and health tourism and the type of medical science and 
practice. Resort and recreational technology. Recreational nature. 
Recreational zoning. The theoretical basis of the recreational zoning. 
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Taxonomic units zoning. Basic approaches to recreational zoning of the 
world, Ukraine. 
5.9. Recommended sources and other educational resources / means. 
1. Кусков А.С. Рекреационная география : учеб.-метод. комплекс / 

А.С. Кусков, В.Л. Голубева, Т.Н. Одинцова. Российская академия 
образования ; Московский психолого-социальный ин-т. – М. : 
Флинта, 2005. – 494 с. 

2. Николаенко Д.В. Рекреационная география : учеб. пособ. / 
Д.В. Николаенко. – М.: ВЛАДОС, 2001. – 288 с. 

3. Рутинський М.Й. Рекреалогія з основами курортології. Ч. І. 
Теоретичні засади : курс лекцій / за ред. М. Мальської. – Львів : 
Фенікс, 2004. – 68 с. 

4. Стафійчук В.І. Рекреалогія : навч. посіб. / В.І. Стафійчук. – Київ : 
Альтпрес, 2006. – 264. с. 

5. Фоменко Н.В. Рекреаційні ресурси та курортологія : навч. посіб. / 
Н.В. Фоменко. – Київ : Центр навч. літ., 2007. – 312 с. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 

– seminars (training / presentations / discussions / communicating method / 
brainstorming / case-studies / work in groups / etc.). 

5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / situational tasks, etc.); 
– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Business Psychology. 
5.3. Type. Optional. 
5.4. Academic year. 2016–2017. 
5.5. Semester. I. 
5.5. Lecturer, academic degree, position. Drozdova Y.V. Candidate 
of Sciences (Psychology), Senior Lecturer. 
5.6. Learning outcomes. 
Knowledge of psychological sources, factors, mechanisms and patterns 
of business development as a system; basic methods and techniques  
of psychological training for businessman; potential psychological 
foundations of businessman, methods and means to implement business 
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success; such success factors as behavior, motivation, organizational skills, 
ethics, personal limits that reduce efficiency. The ability to analyze 
business as organization, activity and social institution, to determine 
business impact on social and professional development of the individual. 
5.7. Compulsory disciplines studied before. «Psychology», «Philosophy», 
«Social Psychology», «Management Psychology». 
5.8. Course outline. 
Business Psychology as a branch of Psychology. Psychological characte-
ristics of business. Psychological problems of business management. 
Psychological characteristics of professional businessman competencies 
and recruitment. Psychological features of successful business activity. 
Communication processes in entrepreneur activity. Psychological technique 
of personal businessman activity. The role of psychotechnologies in business. 
5.9. Recommended sources and other educational resources / means. 
1. Іпатов Е.Ф. Психологія управління в бізнесі / Е.Ф. Іпатов, 

К.М. Левківський, В.В. Павловський. – Х. ; К. : НМЦВО, 2010. – 
320 с. 

2. Grant P. Business Psychology in Action / P. Grant – Agency Publisher: 
The Assosiation for Business Psychology, 2016. – 200 pp. 

3. Biggs D. Management Consulting: A guide for students / D. Biggs-
London: Cengage Learning, 2010. – 186 pp. 

4. McKenna E. Business Psychology and Organizational Behaviour: 
A students handbook / E. Mckenna-Agency Publisher : Psychological 
Press, 2010. – 698 pp. 

5. Grant P. Business Psychology in Practice / P. Grant – Agency Publisher : 
Whurr Publishers, 2011. – 245 pp. 

6. Passmore J. Top Business Pychoplogy models / J. Passmore. – London : 
Kogan Page, 2012. – 224 pp. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures); 
– seminars (training / presentations / discussions/ work in groups / case 

study/ brainstorming). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations / projects / 

situational tasks, etc.); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
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5.1. Title. Hospitality Services Consumer Behavior. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester, І. 
5.5. Lecturer, academic degree, position. Kulуk M.V., Candidate 
of Sciences (Economics), Associate Professor. 
5.6. Learning outcomes. Gaining by students theoretical bases of the 
mechanisms of formation of various models of consumer behavior, and 
gaining by them modern methods of influence on it. 
5.7. Compulsory disciplines studied before. «Enterprise Management», 
«Marketing», «Communicative Management». 
5.8. Course outline. The theoretical bases of consumer’s behavior in 
tourism and hospitality industry. Market segmentation hospitality services. 
Methodology of research of consumer behavior in hospitality. Modeling 
the consumer’s behavior in hospitality services. Management behavior of 
consumers hospitality services. Marketing Communications in shaping 
consumer behavior. The role of branding in shaping consumer behavior. 
Sustainable consumer’ behavior in tourism and hospitality business. 
5.9. Recommended sources and other educational resources / means. 
1. Туристські дестинації (теорія, управління, брендінг) / Т.І. Ткаченко, 

С.В. Мельниченко, М.Г. Бойко та ін. ; за ред. А.А. Мазаракі. – Київ : 
Київ. нац. торг.-екон. ун-т, 2013. – 465 с. 

2. Hall M. Tourism planning. Policies, processes and relationships. –
Harlow: Pearsons, 2008. – 302 p. 

3. Pike S. Destination branding. An integrated marketing communication 
approach / S. Pike. – Oxford: Elsevier, 2008. – 406 p. 

4. Strategic Tourism Marketing Workbook. Tourism Destination Management 
and Marketing Program, Washington, DC: The George Washington 
University, 2011. 

5. Vanhove N. The Economics of Tourism Destinations, Elsevier, 2010. – 
Business & Economics – 327 p. 

6. Weaver D., Lawton L. Tourism management. – Milton Old: Wiley, 
2006. – 490 p. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 

– seminars (training / presentations / discussions / a communicating 
method / imitations / simulations / moderations / situations / 
brainstorming / case-studies / work in groups / etc.). 
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5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. International Marketing. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. I. 
5.5. Lecturer, academic degree, position Sai D.V., Candidate of Sciences 
(Economics), Associate Professor. 
5.6. Learning outcomes. 
At the end of the course students are aware of the processes which are 
inherent to the organization of international marketing activity of the 
enterprise; methods of comparative analysis conducting regarding 
the threats and opportunities for domestic enterprises during their entry in 
different segments of the international commodity markets. The students 
should be able to implement empiric and statistic data, informative 
materials for the analysis of world economic environment with the aim 
of strategy selection to realize international marketing activity; to use 
acquired knowledge for practical realization of international marketing 
tasks; to identify dimensions, dynamics, effectiveness and efficiency 
indicators of international marketing activity;to determine enterprise 
perspective to enter foreign markets. 
5.7. Compulsory disciplines studied before. «Marketing», «International 
Economy», «International Trade», «International Economic Activity 
in Ukraine». 
5.8. Course outline. International Marketing Essence and Tasks. International 
Marketing Environment. International Marketing Researches. Foreign 
Target Market Segmentation and Selection. Positioning on International 
Market. Foreign Markets Entry Modes. Product Policy on Foreign 
Markets. International Channels of Distribution. International Marketing 
Communications. International Pricing Policy. Management of International 
Marketing Activity. International marketing in Ukraine. 
5.9. Recommended sources and other educational resources / means. 
1. Svend Hollensen «Essentials of Global Marketing», Pearson Education 

Limited, 2008. 
2. John Burnett «Core Concepts of Marketing», Copyright 2008 by John 

Burnett, Publisher: Global Text Project, 2008. 
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3. Sak Onkwisit and John J. Shaw «International Marketing: Analysis and 
Strategy», Fourth edition 2004, Simultaneously published in the UK, 
USA and Canada by Routledge. 

4. Philip Kotler, Gary Armstrong, John Saunders, Veronica Wong 
«Principles of marketing: European Edition», Financial Times / Prentice 
Hall; 3 edition (6 July 2001). 

5. Philip Kotler, Kevin Lane Keller «Marketing Management» – Twelfth 
edition, Prentice Hall, 2006. 

6. Багиев Г.Л. Международный маркетинг : учебник для ВУЗОВ / 
Г.Л. Багиев, Н.К. Моисеева, В.И. Черенков. – Питер, 2008. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. International Finance. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. I. 
5.5. Lecturer, academic degree, position. Kucher G.V., Candidate 
of Sciences (Economics), Associate Professor, Volosovych S.V., Doctor 
of Sciences (Economics), Professor. 
5.6. Learning outcomes. Formation of knowledge in the mobilization and 
distribution of international financial resources 
5.7. Compulsory disciplines studied before. «Economic theory», 
«Macroeconomics», «Finance», «Budget System», «Money and Credit». 
5.8. Course outline. The essence and purpose of international finance. The 
essence of currency and monetary systems. International capital flows. 
Role of free economic zones in international finance. The fight against 
laundering «dirty» money. International economic integration and trade, 
associations and unions. International financial market. International 
financial institutions. Balance of payments. 
5.9. Recommended sources and other educational resources / means. 
1. Міжнародні фінанси : підручник / за ред. О.І. Рогача. – Київ : 

Либідь, 2003. – 512 с. 



 39

2. Основи міжнародних фінансів : підручник / за ред. О.І. Рогача. – 
Київ : Київський ун-т, 2008. – 496 с. 

3. Бочан І.О. Глобальна економіка : підручник / І.О. Бочан, 
І.Р. Михасюк. – Київ : Знання, 2007. – 403 с. 

4. Боровська С.Г. Міжнародні фінанси (за модульною системою 
навчання) : теор.-практ. посіб. / С.С. Боровська, В.П. Шило, 
С.Б. Ільїна та ін. – Київ : Кондор, 2008. – 310 с. 

5. Бюджетна система України та Євросоюзу : монографія / 
[С.О. Булгакова, О.І. Барановський, Г.В. Кучер та ін.] ; за заг. ред. 
А.А. Мазаракі. – Київ : Київ. нац. торг.-екон. ун-т, 2009. – 409 с. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. International business. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. І. 
5.5. Lecturer, academic degree, position. Duginets G.V., Candidate 
of Sciences (International economic), Associate Professor. 
5.6. Learning outcomes. 
A system of theoretical and practical knowledge in the assessment of 
strategic prospects of companies’ development in the international business 
environment. 
5.7. Compulsory disciplines studied before. «International economics», 
«International management», «International strategies of economic 
development». 
5.8. Course outline. 
Object, contents and the aim of the subject «International business». 
Theories and philosophy of international business. International business 
environment. Transnational companies and their role in international 
business. Small and medium-scale entrepreneurship in international 
business area. Strategies for companies’ entering international markets. 
Human capital management, the ethics and social responsibility in 
international business. National models of international business. 
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5.9. Recommended sources and other educational resources / means. 
1. Вергун В.А. Міжнародне корпоративне управління : навч. посіб. / 

В.А. Вергун, О.І. Ступницький, В.В. Якубовський. – Київ : 
Київський університет, 2012. – 360 с. 

2.  International Business: Competing in the Global Marketplace 
Hardcover, Charles W. L. Hill – February 10, 2014. 

3.  International Business: Opportunities and Challenges in a Flattening 
World, By: Mason Carpenter and Sanjyot P. Dunung. August 2011. – 
P. 436. 

4. International business : strategy, management, and the new realities / 
S. Tamer Cavusgil, Gary Knight, John R. Reisenberger. Pearson. 
Prentice Hall, 2008. – P. 416. 

5. International Business with Global Resource CD, PowerWeb and World 
Map, Charles W. L. Hill, McGraw-Hill/Irwin; 4th edition, April 15, 
2002. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 

– seminars (training / presentations / discussions / a communicating 
method / imitations / simulations / moderations / situations / 
brainstorming / case-studies / work in groups / etc.). 

5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Strategic Marketing. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
5.4. Semester. II. 
5.5. Lecturer, academic degree, position Sai D.V., Candidate of Sciences 
(Economics), Associate Professor. 
5.6. Learning outcomes. 
After the course studying student should know: theoretical foundations 
of strategic marketing concept development; terminological instruments  
of strategic marketing; marketing environment constituents of tourism; 
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marketing strategic analysis methodology of enterprises; marketing 
strategic planning organizing; process of marketing strategy shaping and 
alternative methodological approaches to its elaboration; marketing 
competitive strategies types. 
Students will be able: to apply marketing strategic analysis methods; to 
perform strategic analysis of enterprise marketing environment; to forecast 
potential changes in enterprise marketing environment; to apply methodo-
logical approaches to marketing strategies elaboration; to complete 
marketing segmentation taking into account industry specificity; to 
determine consumer target markets; to perform offered products/services 
positioning through customers perception; to elaborate strategic marketing 
plans; to use methodological instrument of marketing business portfolio 
management. 
5.7. Compulsory disciplines studied before. «Marketing», «International 
Economy», «International Trade», «International Economic Activity in 
Ukraine». 
5.8. Course outline. Strategic Marketing Essence and Task. Theoretical 
and Applied Foundations of Marketing Strategy Development.Strategic 
Marketing Planning. Methodological Principles of Strategic and Marketing 
Analysis of the Enterprise. Company Marketing Environment. Corporate 
and Marketing Strategies Interconnection. Competitive Marketing 
Strategies. Marketing Segmentation Strategies. Marketing Targeting Strategies. 
Product Differentiation Strategies. Product Positioning Strategies. Marketing 
Business Portfolio Management 
5.9. Recommended sources and other educational resources / means. 
1. Svend Hollensen «Essentials of Global Marketing», Pearson Education 

Limited, 2008. 
2. John Burnett «Core Concepts of Marketing», Copyright 2008 by John 

Burnett, Publisher: Global Text Project, 2008. 
3. Sak Onkwisit and John J. Shaw «International Marketing: Analysis and 

Strategy», Fourth edition 2004,Simultaneously published in the UK, 
USA and Canada by Routledge. 

4. Philip Kotler, Gary Armstrong, John Saunders, Veronica Wong 
«Principles of marketing: European Edition», Financial Times/ Prentice 
Hall; 3 edition (6 July 2001). 

5. Philip Kotler, Kevin Lane Keller «Marketing Management»–Twelfth 
edition, Prentice Hall, 2006. 

6. Багиев Г.Л. Международный маркетинг : учебник для ВУЗОВ / 
Г.Л. Багиев, Н.К. Моисеева, В.И. Черенков. – Питер, 2008. 
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5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment(oral tests / written tests / presentations); 
– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Innovations in tourism. 
5.2. Type. Compulsory. 
5.3. Academic year. 2016–2017. 
5.4. Semester. II. 
5.5. Lecturer, academic degree, position.Kalachova I.V., Doctor of 
Sciences (Economics), Senior Lecturer. 
5.6. Learning outcomes. 
The assimilation of knowledge in order to apply the theoretical aspects 
of innovation management in practice; ways to use innovative technologies 
in the field of tourism services; mastering the spectrum of knowledge 
about the latest technologies used in the hotel and restaurant service, 
the resort business and tourism; use of product and technological 
innovations in enterprises; the development of knowledge about the arsenal 
of computer in terms of information support of innovations in tourism; the 
use of methods to assess of economic efficiency of innovations. 
5.7. Compulsory disciplines studied before. «Management of Tourism», 
«Organisation of Tourism», «Economy of Tourism», «Marketing of Tourism». 
5.8. Course outline. Theories of innovative development in the knowledge 
about tourism. Innovative processes in tourism. State regulation of inno-
vation. Creative technologies proactive management of innovative projects 
in tourism. Innovative tourism potential. Information innovative 
technologies in the processes of tourist services. Marketing innovations 
and innovations in marketing of tourism. Provayding of innovations in 
tourism and legal support of innovation. Methods and models of innovative 
development of the tourist business. Financial and investment support for 
the introduction of innovative technologies in tourism. 
5.9. Recommended sources and other educational resources / means. 
1. Мазаракі А. Інноваційна політика : підручник / А. Мазаракі, 

Л. Федулова, Г. Андрощук. – Київ : Київ. нац. торг.-екон. ун-т, 
2012. – 604 с. 
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2. Михайліченко Г.І. Інноваційний розвиток туризму : монографія / 
Г.І. Михайличенко. – Київ : Київ. нац. торг.-екон. ун-т, 2012. – 608 с. 

3. Innovation and Growth in Tourism / ORGANISATION FOR ECONOMIC 
CO-OPERATION AND DEVELOPMENT, 2006. – 148 p. 

4. E-business for tourism: Practical Guidline for tourism destination and 
business/ UNWTO, Business Council, 2001. – 275 p. 

5. Innovation in tourism. How to create a tourism learning area.The 
handbook. -Developing thematic, destination-level and regionaltourism 
knowledge networks/ European commission, Enterprise and Industry 
Directorat General, 2006. – 180 p. 

6. Tourism Experience Innovation Networks. Tourism experience innovations 
and the role of geographically organised production and information 
innovation networks, Flemming Sшrensen, Ph.D. programme: «Society, 
Business and Globalisation» Department of Social Sciences Roskilde 
University, 2004. – 277 p. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars(training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Business Processes Management. 
5.2. Type. Optional. 
5.5. Academic year. 2016–2017. 
5.4. Semester. ІI. 
5.5. Lecturer, academic degree, position.Sheenkova K.A., Candidate 
of Sciences (Economics), Associate Professor. 
5.6. Learning outcomes. 
Gaining by students modern theoretical knowledge of business processes 
management, methodic of reengineering realization, role of informational 
technologies in the process of reengineering, acquirement of practical skills 
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of application different approaches to business processes reengineering and 
methods of business processes modeling. 
5.7. Compulsory disciplines studied before. «Informational systems 
and technologies in organization management», «Economy of hotels and 
restaurants», «Management», «Marketing». 
5.8. Course outline. 
Methodological principles of business processes management. Information 
systems for enterprise management. Information technology in the business 
processes reengineering. Automation of business processes management. 
Implementation of reengineering based on modern information technology. 
Planning and initiation of business processes reengineering,efficiency 
prediction. 
5.9. Recommended sources and other educational resources / means. 
1. Мельниченко С.В. Інформаційні технології в туризмі: теорія, 

методологія, практика : монографія / С.В. Мельниченко. – Київ : 
Київ. нац. торг.-екон. ун-т, 2008. – 494 с. 

2. Реинжинирингбизнес-процессов. Полный курс МВА : учебник / 
Н.М. Абдикеев, Т.П. Данько, С.В. Ильдеменов, А.Д. Киселев. – М. : 
Эксмо, 2005. – 592 с. – (МВА). 

3. Hammer, Michael, andJamesChampy. ReengineeringtheCorporation: 
A ManifestoforBusinessRevolution, revisedandupdated. Collins, 2003. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methodsof education with the use 
ofinnovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / modulation lectures). 
– seminars (training / presentations / discussions / acommunicating method / 

imitations / simulations / moderations / situations / brainstorming / case-
studies / individuall project task / work in groups / etc.). 

5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Management of Service Organizations. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. ІI. 
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5.5. Lecturer, academic degree, position. Sheenkova K.A., Candidate 
of Sciences (Economics), Associate Professor. 
5.6. Learning outcomes. 
Gaining by students modern theoretical knowledge of service organizations 
management, methods for service processes improvement, peculiarities 
of human recourses management on the service organizations, acquirement 
of practical skills of application different approaches to service organizations 
management. 
5.7. Compulsory disciplines studied before. «Economy of hotels and 
restaurants», «Management», «Marketing», «Corporate governance in the 
hospitality and restaurant business». 
5.8. Course outline. 
Methodological principles of service organization management. Elements 
of service organization management system. Methods for service 
organization management. Methods for service processes improvement. 
Peculiarities of human recourses management on the service organizations. 
5.9. Recommended sources and other educational resources / means. 
1. Baum T. Human resource management for the tourism, hospitality and 

leisure industries. – Cengage Learning, 2006. 
2. Beech J. The Business of Tourism Management. Pearson Education, 

2005. 
3. Knowles T. Hospitality management, an introduction. Second edition, 

Addison Wesley Longman. N.Y., 1998. 
4. Pender L., Sharpley R. The Management of Tourism / L. Pender, 

R. Sharpley. – Sage Publications. – London, 2005. 
5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / modulation lectures). 
– seminars / laboratory works (training / presentations / discussions / a 

communicating method / imitations / simulations / moderations / 
situations / brainstorming / case-studies / individual project task / work 
in groups / etc.). 

5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
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5.1. Title. Value-Oriented Management. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. ІI. 
5.5. Lecturer, academic degree, position. Boyko M.G., Doctor of 
Scinces, prof. 
5.6. Learning outcomes. Gaining by students modern economic thinking 
and special knowledge of theoretical and methodological foundations 
of value based management; basic concepts of value based management; 
economic preconditions to use of the theory of value in enterprise 
management. Acquisition of practical skills in: forming consumer value 
product (service); evaluation of the socio-economic value of the enterprise 
and consumer value product (service); Diagnostic value of the client base 
of the company; the realization of economic interests of enterprises; 
determine the impact of the brand on its socio-economic value;value-
oriented formation of the unity of the market for consolidated production, 
promotion and marketing of high customer value 
5.7. Compulsory disciplines studied before. «Financial management», 
«Manage corporations in hotel and restaurant business», «International 
Marketing». 
5.8. Course outline.Theoretical foundations of value based management. 
Methodological foundations of value based management. The evaluation 
system of socio-economic value of the enterprise. The evaluation system 
of сustomer value product (service) enterprises. The evaluation system 
of the value of the enterprise customer base Organizational and economic 
mechanisms for implementing value-based management 
5.9. Recommended sources and other educational resources / means. 
1. Бойко М.Г. Ціннісно орієнтоване управління в туризмі : монографія / 

М. Г. Бойко. – Київ : Київ. нац. торг.-екон.ун-т, 2010. – 524 с. 
2. Arnold G. Value-based Management: Context and Application / 

Publication City / G. Arnold Country: Chichester, United Kingdom, 
2014. – 384 p. 

3. Scarlett R.C. Value-based Management / R.C Scarlett. – Publisher : 
Elsevier, 2014. – 143 p. 

4. David Young S. EVA and Value-Based Management: A Practical 
Guide to Implementation / S. David Youn, Stephen F. O’Byrne – 
Publisher: McGraw-Hill Education, 2013. – 483 p. 

5. Rappaport A. Creating shareholder value: The New Standard for 
Business Performance / A. Rappaport. – New York, NY : The Free 
Press, 2012. – 360 p. 



 47

5.10 Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars (training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. International Private Law. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. II. 
5.5. Lecturer, academic degree, position. Mazaraki N.A.,Candidate 
of Sciences (Law), Associate Professor. 
5.6. Learning outcomes. 
As a result of discipline study, students should know: basic concepts and 
components of conflict bindings; international conventions and the 
legislation of Ukraine; parties’ rights, obligations and liability; peculiarities 
of different types of contracts, documents and applicant forms in the sphere 
of economic and civil activity. 
5.7. Compulsory disciplines studied before. «Civil Law», «Labor Law», 
«Family Law». 
5.8. Course outline. 
Introduction to international private law. Sources of international private 
law. General concepts of international private law. The legal status of 
natural persons, legal entities and states in international private law. 
Proprietary right and contract in international private law. International 
transportation of cargo and passengers. Liabilities due to damage in 
international private law. The labour, family and hereditary relations in 
international private law. International civil and commercial litigation. 
5.9. Recommended sources and other educational resources / means. 
1. Внешнеэкономическое право. Введение в правовое регулирование 

внешнеэкономической деятельности : краткий учебный курс. – М. : 
Норма-ИНФРА-М, 2001. – 240 с. 
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2. Дахно І.І. Міжнародне приватне право : навч. посіб. / І.І. Дахно. – 
Київ : МАУП, 2004. – 212 с. 

3. Лашинцев А.А. Международное частное право в вопросах и 
ответах : учеб. пособие / А.А. Лашинцев. – М., ТК Велби. 2004. – 
224 с. 

4. Саниахметова Н.А. Предпринимательское право в вопросах и 
ответах : учеб. пособие / Н.А. Саниахметова, А.К. Вишняков, 
С.Б. Мельник, Т.Л. Багрий-Шахматова. – 2-е изд., перераб. и доп. – 
Х. : Одиссей, 2002. – 576 с. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methodsof education with the use 
ofinnovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment(oraltests / written tests / presentations, etc.); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Contract Law. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. II. 
5.5. Lecturer, academic degree, position. Reguretska O.V., Candidate 
of Sciences (Law), Associate Professor. 
5.6. Learning outcomes. 
The study of «contract law» should result in students’ knowledge 
of contract law basic concepts and categories (contract, essential terms and 
conditions of the contract, contract term, contract price, etc.), sources 
of contract law, the legal status of the contract parties, contract legal nature 
and peculiarities, the basic principles of the regulation of contractual 
relations. Students should be able to determine the contract types under the 
laws of Ukraine, to determine the essential terms of contract various types, 
to identify their differences and to determine the legal consequences 
of making different types of contracts. Students should be able to apply 
current law for the contract draft legal analysis on their own. 
5.7. Compulsory disciplines studied before. «Theory of State and Law», 
«Civil Law», «Administrative Law», «Commercial Law». 
5.8. Course outline. The subject, the method and system of contract law. 
The basic principles of contract law. Sources of contract law. The subjects 
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of contract law. Types of contracts under the laws of Ukraine. Essential 
terms of the contracts. Contracts on property transfer to the ownership, 
contracts for property transfer for temporary use, contracts on worksand 
service provision. 
5.9. Recommended sources and other educational resources / means. 
1. Беляневич О.А. Господарське договірне право України (теоретичні 

аспекти) : монографія / О.А. Беляневич. – Київ : Юрінком Інтер, 
2006. – 592 с. 

2. Кузнєцова Н.С. Договірне право України. Загальна частина : навч. 
посіб. / Н.С. Кузнєцова, О.А. Беляневич, С. Бервено та ін. ; 
ред. О.В. Дзера. – Київ : Юрінком Інтер, 2008. – 891 с. 

3. Старцев О.В. Цивільне право України : підручник / О.В. Старцев, 
Є.О. Харитонов. – Київ : Істина, 2007. 

4. Catharine MacMillan, Richard Stone.Elements of the law of contract. 
Published by: University of London, 2012. 

5. Fox, Charles M. (2008) Working with Contracts. What Law School 
Doesn’t Teach You. Practising Law Institute, New York. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars (training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Consumer Law. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. II. 
5.5. Lecturer, academic degree, position. Mykytenko L.A., Candidate 
of Sciences (Law), Associate Professor. 
5.6. Learning outcomes. The study provides training courses, which 
results in students knowledge of: basic concepts and components of 
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consumer law; general and special legislation of Ukraine in the field 
of consumer protection; fundamental principles of state agencies on consumer 
protection and their powers; rights and obligations of consumers; how 
to protect consumer rights; especially the use of liability for violation of 
consumer rights. Students should be able to: navigate the current consumer 
law, be able to interpret existing legislation and to apply it in practice. 
5.7. Compulsory disciplines studied before. «Civil Law», «Commercial 
Law», «Administrative law and process» 
5.8. Course outline. The concept of consumer rights as a legal institution. 
Consumerism as a worldwide social and political movement. Legal basis 
and description of the Concept of state policy in the field of consumer 
protection. State protection of their rights and a guaranteed level 
of consumption as the basic rights of consumers. Overview of basic rights 
and obligations of consumers. Organizational and Legal regulation of 
consumer protection. The system of powers and authorities in the field 
of consumer protection. Responsibility for violation of legislation on 
consumer protection. 
5.9. Recommended sources and other educational resources / means. 
1. Іваненко Л.М. Правове регулювання захисту прав споживачів : 

навч. посіб. / Л.М. Іваненко. – Київ : Київ. нац. торг.-екон. ун-т, 
2008. 

2. Попондопуло В.Ф. Коммерческое (предпринимательское) право / 
В.Ф. Попондопуло : Юристъ, 2006. 

3. Ніколаєва Л.В. Комерційне право : навч. посіб. / Л.В. Ніколаєва, 
Л.А. Микитенко. – Київ : Київ. нац. торг.-екон. ун-т, 2012. 

4. Язвінська О.М. Історія консюмеризму : навч. посіб. / О.М. Язвінська. – 
вид. 2-ге, доповн. й переробл. – Київ : Київ. нац. торг.-екон. ун-т, 
2003. 

5. Іваненко Л.М. Захист прав споживачів : підручник / Л.М. Іваненко, 
О.М. Язвінська. – Київ : Юрінком Інтер, 2014. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 



 51

5.1. Title. Methodology and Organization of Scientific Research. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. ІI. 
5.5. Lecturer, academic degree, position. Kalachova I.V., Doctor 
of Sciences (Economics), Senior Lecturer. 
5.6. Learning outcomes. 
The formation of students’ systematic knowledge about methodological 
principles of research and development, development of skills and 
application of different but efficient methods and ways in the research 
process, formation of practical skills and abilities of problem solving 
in setting, organization, planning and accomplishment of scientific studies, 
mastering the methodology of scientific studies realization in economics 
and implantation of their results in practical activity. 
5.7. Compulsory disciplines studied before. «Foundations of scientific 
studies», «Economic theory», «Macroeconomics», «Theory of Economic 
Analysis», «Economics of Enterprises», «Statistics», «Economic Mathematic 
Modeling», «Economic Theory of Information». 
5.8. Course outline. Science and scientific activity. Basic notions and 
categories of methodology of scientific research. Methodology and the 
process of scientific research. Information base of scientific research. 
Organization of scientific research. Organization of research and 
development on the level of master’s thesis. Organization of scientific 
research on the level of candidate and doctorate. 
5.9. Recommended sources and other educational resources / means. 
1. Економічні дослідження (методологія, інструментарій, організація, 

апробація) : навч. посіб. для студ. вищ. навч. закл. / за заг. ред. 
А.А. Мазаракі. – 2-ге вид., допов. – Київ : Київ. нац. торг.-екон. ун-т, 
2011. – 296 с. 

2. ЮринецьВ. Є. Методологія наукових досліджень : навч. посіб. / 
В.Є. Юринець. – Львів : ЛНУ ім. Івана Франка, 2011. – 178 с. 

3. Modern scientific research and their practical application, edited by 
Alexandr G. Shibaev, Alexandra D. Markova.Vol.J11305 (Kupriyenko 
SV, Odessa, 2013) – URL: http://www.sworld.com.ua/e-
journal/J11305.pdf (date:...) – Article CID 

4. RESEARCH METHODOLOGY a step-by-step guide for beginners. – 
Ranjit Kumar Second edition published 2005. Reprinted 2007, 2008 
(twice), 2009 (twice) – 366 p. 
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5. Scientific methods: homepage of prof. Frank L.Y.Wolfs. Department of 
Physics and Astronomy, University of Rochester, NY14627, USA. – 
Режим доступу : http//teacher.pas.rochester.edu/phylabs/appendixe. 
html 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
– lectures (review lectures / thematic lectures / problematic lectures / 

consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 

– seminars (training / presentations / discussions / communicating method / 
brainstorming / case-studies / work in groups / etc.). 

5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / situational tasks, etc.); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Methodic of Teaching at Universities. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. IІ. 
5.5. Lecturer, academic degree, position. I.V. Kalachova, Doctor 
of Sciences (Economics), Professor. 
5.6. Learning outcomes. 
Gaining by students modern knowledge of theoretical principles 
of pedagogical theory and pedagogical mastery, mastering the principles 
of teaching methodology of professional subjects in universities by the 
students, working out methodical materials, formation of skills and 
abilities as to the organization and conducting of all forms of educational 
lessons and their control. 
5.7. Compulsory disciplines studied before. «Psychology». 
5.8. Course outline. 
Organizational pedagogical principles of the system of higher education in 
Ukraine. Ethical psychological and pedagogical aspects of teaching of 
professional subjects in universities. Scientific methodical teaching supply 
of professional subjects in universities. Preparation and methodology 
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of conducting classroom and other forms of education in universities. 
Application of traditional and innovative educational technologies. 
Methodology of organization of individual students’ work. Control and 
evaluation of knowledge quality in the structure of teaching. 
5.9. Recommended sources and other educational resources / means. 
1. Вітвицька С.С. Основи педагогіки вищої школи : навч. посіб. для 

студ. вищ. навч. закл. / С.С. Вітвицька. – Київ : Центр навч. л-ри, 
2003. – 318 с. 

2. Дроздова І.П. Методика викладання, педагогіка та психологія 
вищої освіти : навч. посіб. / І.П. Дроздова. – Х. : ХНАМГ, 2008. 

3. Методика викладання у вищій школі : навч. посіб. / О.В. Малихін, 
І.Г. Павленко, О.О. Лаврентьєва, Г.І. Матукова. – Кривий Ріг : 
КДПУ, 2010. – 398 с. 

4. Подоляк Л.Г. Психологія вищої школи : навч. посіб. для 
магістрантів і аспірантів / Л.Г. Подоляк, В.І. Юрченко. – Київ : 
ТОВ «філ.-студія», 2006. – 320 с. 

5. Туркот Т.І. Педагогіка вищої школи : навч. посіб. для студ. вищ. 
навч. закл. / Т.І. Туркот. – Київ : Кондор, 2011. – 628 с. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
 
5.1. Title. European Integration. 
5.2. Type. Optional. 
5.3. Academic year. 2016–2017. 
5.4. Semester. II. 
5.5. Lecturer, academic degree, position. Iksarova N.O., Candidate of 
Sciences (Economics), Associate Professor, Golovachova O.S., Candidate 
of Sciences (Economics), Senior Lecturer. 
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5.6. Learning outcomes. 
– Formation of students’ skills for effective use of acquired knowledge 

for independent analysis of processes and phenomena of regional 
economic integration; 

– The ability to analyze trends and mechanisms of competition regulation 
in the common EU market to identify the difficulties domestic 
enterprises have to face with the entrance to the European market; 

– Learning system knowledge on basic principles and directions of the 
internal EU single market, its foreign policy decision-making 
mechanisms, institutional and legal support implementation of common 
policies on innovation, energy, transport, etc. for their implementation 
at regional and national strategy of European integration; 

– The formation of an integrated approach to understanding the 
mechanisms of Ukraine’s inclusion in the process of international 
cooperation with the EU in various spheres of economy. 

5.7. Compulsory disciplines studied before. «International economic activity 
of Ukraine», «International Economics», «International Organizations». 
5.8. Course outline. The process of European integration, its causes and 
stages of development. The objectives, principles and features of the EU 
functioning. The history of the EU. The new institutional model of the 
European Union. The institutions of the European Union. Subsidiary 
bodies of the EU. The authority and the presidency of the EU Council 
decision-making procedures, mechanisms of cooperation. Foreign Policy 
of the European Union and the mechanisms of its formation. Regulation of 
competition in the common market of the EU. Principles for the 
development and implementation of EU regional policy. Areas of 
innovation development of the EU and methods of evaluation. Sectoral 
priorities of economic policy. The expansion of the EU. Maastricht and 
Copenhagen criteria for accession. The experience of CEE countries to 
integrate into the EU. Ways and directions of Ukraine’s rapprochement 
with the EU. 
5.9. Recommended sources and other educational resources / means. 
1. Шнирков О.І. Європейський Союз у глобальному інноваційному 

просторі : монографія / О.І. Шнирков. – Київ : Київ. нац. торг.-
екон. ун-т, 2012. – 143 с. 

2. Gilbert M. (2012). European integration: A concise history. Lanham, 
Md: Rowman & Littlefield Publishers. 
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3. Marks G (2004) European Integration and. Political Conflict. 
Cambridge : Cambridge University Press, 280 pp. 

4. C.J. Bickerton (2013) European Integration: From Nation-States to 
Member States, Oxford: Oxford University Press, 240 pp. 

5. Theresa Kuhn (2015) Experiencing European Integration: Transnational 
Lives and European Identity, Oxford, UK: Oxford University Press, 208 pp. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Project Management in Hotel, Restaurant and Tourism Business. 
5.2. Type. Compulsory. 
5.3. Academic year. 2017–2018. 
5.4. Semester. ІІІ. 
5.5. Lecturer, academic degree, position. Boyko M.G., Doctor of 
Scinces, Professor. 
5.6. Learning outcomes. 
Gaining by the students modern economic thinking, special knowledge in 
the sphere of Project Management, practical skills and defining the 
objectives of the Project and performance of its feasibility; examination of 
the Project; detection of the Project structure; determination of the size and 
grounding the way of investment; creation of the Project Team; 
determination of duration of the Project on the ground of works execution 
charts; estimation of resources; developing of the Project budget; 
evaluation of the Project risks; providing Project control. 
5.7. Compulsory disciplines studied before. «Management of corporations 
in hotel, tourizm and restaurant business», «International tourism», 
«Strategic marketing in hotel, tourizm and restaurant business». 
5.8. Course outline. Project Management in the system of management 
of organization. Project Feasibility. Planning the Project. Project Time 
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Management. Project Resources Planning. Project Control. Project Risk 
Management. Project Quality Management. Project Team Management. 
5.9. Recommended sources and other educational resources / means. 
1. Kerzner H. Project management. A systems approach to planning, 

scheduling and controlling. – New York, 2013. – 1243 p. 
2. Lock D. Project Management, Gower Publishing, Eighth edition. – GB, 

2014. – 511 p. 
3. Noordzij G. Project Management of Hotel Opening. – Processes 

Publisher: CreateSpace Independent Publishing Platform, 2014. – 184 p. 
4. Dismore P. The AMA Handbook of Project Management / P. Dismore, 

I. Cabanis-Brewin. – American Management Association, 2012. – 505 p. 
5. Jack R. Meredith Project Management in Practice / Samuel J. Mantel, 

Scott M. Shafer, Margaret M. Sutton, Publisher: Wiley; 5 edition. – 
2014. – 336 p. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars (training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / projects / exercises / economic problems / situational 
tasks, etc.); 

–- summative assessment (written exam). 
5.12. Learning and teaching language. English. 
 
5.1. Title. Hospitality Services Quality Management. 
5.2. Type. Compulsory. 
5.3. Academic year. 2017–2018. 
5.4. Semester. ІII. 
5.5. Last name, first name and patronymic of the lecturer, academic 
degree, position. T.P. Dupliak, Candidate of Sciences (Economics), 
Associate Professor. 
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5.6. Learning outcomes. Creation of students’ theoretical knowledge and 
practical skills in quality management of enterprises of hotel, restaurant 
and tourism business. 
5.7. Compulsory disciplines studied before. «Management», «Marketing». 
5.8. Course outline. The theory bases of standardization and certification 
services. The state system of standardization. The certification system 
of services. Licensing. Scientific bases of quality services management. 
Domestic and foreign experience of quality services management. Quality 
services management. Mechanism and process of the quality services 
management. The effectiveness of the quality services management. 
Organization of quality services control. 
5.9. Recommended sources and other educational resources / means. 
1. Ткаченко Т.І. Управління якістю послуг готелів: теорія та практика : 

монографія / Т.І. Ткаченко, С.В. Мельниченко, М.В. Босовська, 
О.В. Полтавська. – Київ : Київ. нац. торг.-екон. ун-т, 2012. – 700 с. 

2. Connie Mok, Beverley Sparks, Jay Kadampully. Service Quality 
Management in Hospitality, Tourism, and Leisure, 2009. – 339 p. 

3. David Hoyle. Quality Management Essentials, 2011. – 214 p. 
4. James R. Evans. The management and control of quality / Evans James R., 

Lindsay William M. – 5th ed. – South-Western, a division of Tomson 
Learning, 2002. – P. 838. 

5. Graeme Knowles. Quality Management – Knowles G. – Graeme 
Knowles&Ventus Publishing Aps, 2011. – 192 p. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures / problematic lectures / 
consulting lectures / conference lectures / binary lectures / dual lectures / 
lectures with prearranged errors). 
seminars (training / presentations / discussions / a communicating method / 
imitations / simulations / moderations / situations / brainstorming / case-
studies / work in groups / etc.). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / situational tasks). 
– summative assessment (written exam). 
5.12. Learning and teaching language. English. 
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5.1. Title. Oratory. 
5.2. Type. Optional. 
5.3. Academic year. 2017–2018. 
5.4. Semester. ІІІ. 
5.5. Lecturer, academic degree, position. Voitsitska I.V., Candidate 
of Sciences (History), Associate Professor. 
5.6. Learning outcomes. 
Forming of complete system idea of main laws of Oratory as a science 
which develops future specialists’ intellect and culture of speech. 
5.7. Compulsory disciplines studied before. According to the structural 
and logical scheme of educational process Oratory course is studied after 
such courses as Psychology, Logic, Business Ethics. 
5.8. Course outline. 
The Concept of Oratory and Its Functions. Oratory as a theory of speaking. 
Elocution. The outlines of oratory excellence. Speaker and audience.Public 
speech. Figures of public speech. The basics of speech technique in public 
speaking. Proof and grounding in public speech. 
5.9. Recommended sources and other educational resources / means. 
1. Selected Speeches (Cambridge Greek and Latin Classics) / Lysias 

Christopher Carey (Editor). – Cambridge University Press, 2002. – 230 p. 
2. Jasinski James Contemporary Theories of Rhetoric: Selected Readings / 

James Jasinski. – Sage Publications, 2001. – 641 p. 
3. Lanham R.A Handlist of Rhetorical Terms, Second edition / Richard A. 

Lanham. – USA: University of California Press, 1991. – 209 p. 
4. Aristotle The Art of Rhetoric / Aristotle. – Penguin Classics, 1992. – 

304 p. 
5. McGuigan B. Rhetorical Devices: A Handbook and Activities for 

Student Writers / Brendan McGuigan. – USA: Prestwic House, Inc., 
2008. – 229 p. 

6. Plato: Symposium (Cambridge Greek and Latin Classics). – Cambridge 
University Press, 2015. – 185 p. 

7. Wilson N.D. The Rhetoric Companion / N.D. Wilson. – Canon Press, 
2011. – 160 p. 

5.10. Planned learning activities and methods of education. Lectures, 
seminars, practical trainings by using different non-traditional methods. 
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5.11. Methods of assessment: 
– formative assessment (oral tests / written tests; checking compendiums / 

presentations / exercises / situational tasks, business games, etc.); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
 
5.1. Title. Diplomatic Protocol and Etiquette. 
5.2. Type. Optional. 
5.3. Academic year. 2017–2018. 
5.4. Semester. III. 
5.5. Lecturer, academic degree, position. Radchenko S.G., Associate 
Professor. 
5.6. Learning outcomes. 
Gaining by students special knowledge of ethical rules in their professional 
activity and practical skills in using it. 
5.7. Compulsory disciplines studied before. Business Ethics, Philosophy, 
History of Ukrainian Culture, Psychology. 
5.8. Course outline. 
The basics of diplomacy and international business relations. Main 
grounding of diplomatic service. Diplomatic correspondence. Official 
visits. International politeness. Diplomatic receptions. The specificity 
of norms of diplomatic protocol in foreign countries. Diplomatic etiquette. 
5.9. Recommended sources and other educational resources / means. 
1. Данильчук Л.А. Основы имиджа и этикета : учеб. пособие / 

Л.А. Данильчук. – Київ : Кондор, 2004. – 234 с. 
2. Афанасьєв И. Деловой етикет / сост. И. Афанасьєв. / – Київ : 

Альтерпрес, 1998. – 320 с. 
3. Кузин Ф.А. Совеременный имидж делового человека, бізнесмена, 

політика / Ф.А. Кузин. – М. : Ось-89, 2002. – 512 с. 
4. Моханов Г.А. Мелочи создают совершенство. Деловой и светский 

этикет. Благоприятный персональный имидж / Г.А. Моханов. – 
Київ : Альтерпрес, 2001. – 474 с. 

5. Радченко С.Г. Етика бізнесу. Практикум : навч. посіб. / С.Г. Радченко. – 
Київ : Київ. нац. торг.-екон. ун-т, 2006. – 192 с. 

6. Діловий етикет: моральні цінності і культура поведінки бізнесмена : 
навч. посіб. – Київ : Центр навч. літ-ри, 2004. – 232 с. 
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5.10. Planned learning activities and methods of education. Lectures, 
seminars, practical trainings by using information methods. 
5.11. Methods of assessment: 
– formative assessment (oral tests, written tests, checking compendiums.); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 
 
 
5.1. Title. Psychology and Conflict Management. 
5.2. Type. Optional. 
5.3. Academic year. 2017–2018. 
5.4. Semester. III. 
5.5. Lecturer, academic degree, position. Osiodlo V.I., Doctor of 
Sciences (Psychology), Professor, Rzhevski G.M., Candidate of Sciences 
(Psychology), Associate Professor 
5.6. Learning outcomes. 
Structure tasks according to individual psychological characteristics 
of employees and their qualifications; choose functioners, distribute tasks 
on the basis of professional and personality traits; be able to use the 
motivational component to improve the professional activities of employees; 
identify psychological factors to ensure the quality of professional 
activities and results; use psychological means in establishing effective 
communication during professional interaction; improve and develop 
psychological support professional activities in the organization; own 
interpretation methods of psychological evaluation of personnel. 
5.7. Compulsory disciplines studied before. «Psychology», «Social 
Psychology». 
5.8. Course outline. Theoretical and methodological foundations of Psychology. 
Personality in management and communication cooperation. Psychological 
readiness to management. Professional stress in management and methods 
of its prevention and elimination. Object, tasks and basic categories 
of Conflict. Causes, consequences and methods of conflict management 
in organizations. Background, how to prevent and resolve conflicts 
in management. Technology management and regulation of conflict in the 
CEO’s activity. 
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5.9. Recommended sources and other educational resources / means. 
1. Брич В.Я. Психологія управління : навч. посіб. / В.Я. Брич, 

М.М. Карман. – Київ : Кондор-Видавництво, 2013. – 384 с. 
2. Цимбалюк І.М. Психология управління : навч. посіб. / 

І.М. Цимбалюк. – Київ : Професіонал, 2008. – 624 с. 
3. Кайлюк Є.М. Психологія управління : навч. посіб. для студ. спец. 

«Менеджмент організацій» / Є.М. Кайлюк, Г.Г. Фесенко. – Харків : 
ХНАМГ, 2007. – 183 с. 

4. Карамушка Л.М. Психологія управління закладами середньої 
освіти / Л.М. Карамушка. – Київ : Ніка–центр, 2000. – 426 с. 

5. Корольчук М.С. Психологія: схеми, опорні конспекти, методики / 
М.С. Корольчук, В.М. Крайнюк, В.М. Марченко. – Київ : НІКА, 
2013. – 324 с. 

6. Орбан-Лембрик Л.Е. Основи психології управління : монографія / 
Л.Е. Орбан-Лембрик. – Івано-Франківськ : Плай, 2013. – 426 с. 

7. Лозниця В.С. Психологія менеджменту / В.С. Лозниця. – Київ : 
ЕксОб, 2000. – 512 с. 

5.10. Planned learning activities and methods of education. Combination 
of traditional and nontraditional methods of education with the use of 
innovative technologies: 
lectures (review lectures / thematic lectures). 
seminars (training / presentations / discussions / a communicating method / 
imitations). 
5.11. Methods of assessment: 
– formative assessment (oral tests / written tests / presentations); 
– summative assessment (credit). 
5.12. Learning and teaching language. English. 



 62

CONTENTS 
 

INTRODUCTION ..................................................................................... 2 
1. General information .............................................................................. 3 

1.1. Name and address............................................................................. 3 
1.2. Institution description....................................................................... 3 
1.3. Academic bodies .............................................................................. 6 
1.4. Academic calendar. .......................................................................... 6 
1.5. The list of available academic programs. ......................................... 6 
1.6. Admission requirements, including language policy 

and registration procedure. ............................................................... 9 
1.7. Mechanisms for credit mobility and prior learning recognition 

(formal and informal) ....................................................................... 9 
1.8. Policy of ECTS credits distribution  

(institutional credit framework)........................................................ 9 
1.9. Mechanisms of academic management ............................................ 9 

2. Resources and facilities ....................................................................... 10 
2.1. Students’ chair of Human Resources department........................... 10 
2.2. Accommodation/housing conditions. ............................................. 10 
2.3. Catering .......................................................................................... 11 
2.4. The cost of accommodation............................................................ 11 
2.5. Financial support of students.......................................................... 11 
2.6. Medical services. ............................................................................ 12 
2.7. Insurance. ....................................................................................... 12 
2.8. Opportunities for students with disabilities and special needs. ...... 12 
2.9. Learning facilities........................................................................... 13 
2.10. Organization of mobility by mobility programs ........................... 16 
2.11. Mandatory or selective «Mobility Windows» .............................. 19 
2.12. Information on the types of certification  

(joint, double, multilateral) ........................................................... 19 
2.13. The members of the consortium / partnership and their roles....... 19 
2.14. Language courses.......................................................................... 21 
2.15. Opportunities for practical training............................................... 21 
2.16. Learning in the workplace ............................................................ 22 
2.17. Sports and recreation facilities...................................................... 22 
2.18. Student organizations.................................................................... 22 

3. Program profile ................................................................................... 23 
4. Academic program .............................................................................. 26 
5. Information on academic components (disciplines) ......................... 28 

 
ЦПНМВ КНТЕУ. Зам. 723–14–16 


